
2025
WORLD
HEALTH DAY
Content Partnership 
Proposal
Interactive Content, Video Talkshow
& Specialist Interview

Content Proposal by :



Source: Google Analytics, Aug 2024

Health & Sports
1,399,700

Food & Dining
1,069,576

Business & Finance
528,254

Auto Enthusiast
280,445

Entertainment
2,832,174

Shoppers
661,975

Technology
604,425

Lifestyle & Hobbies
1,463,479

Travel
707,719

News & Politics
2,120,502

AUDIENCE INTEREST SEGMENTS
Top 10 Categories



11.64% (D)

1.80% (M)

12.65% (D)

7.11% (M) 
15.57% (D)

23.01% (M)

25.09% (D)

23.44% (M)

18.45% (D)

29.56% (M)

16.61% (D)

15.07% (M)

18 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65+

          Male

AGE GROUP

         Female

50.59% (D)

54.73% (M)

GENDER GROUP

Around 54% of the audience 
are male readers 49.41% (D)

45.27% (M)

AUDIENCE DEMOGRAPHIC

Source: Google Analytics, Aug 2024



Advertisers



International Sex Education Day 2 February 2025

National Cancer Awareness Day 4 February 2025

World Oral Health Day 20 March 2025

World Obesity Day 4 March 2025

World Kidney Day 13 March 2025

National Immunisation Day 16 March 2025

World Doctors Day 30 March 2025

World Health Day 7 April 2025

World Liver Day 19 April 2025

World Asthma Day 6 May 2025

World Digestive Health Day 29 May 2025

World Blood Donor Day 14 June 2025

International Day of Yoga 21 June 2025

World Brain Day/ International Brain Day 22 July 2025

Partnership Content Formats:

Part 1: HEALTH MATTERS Interactive Content 
● Interactive content in 2 formats:

Visualised Content & Quiz  
● Educating reader on a serious health topic in a fun & 

engaging ways
● Boost to target audience group
● Collect Participants Contact Database (Name, Email, 

Tel, Address etc)
● Rewards to quiz participants: Mkini & Sponsor’s 

products

Part 2: HEALTH MATTERS Video Talkshow

● 3 Invited Speakers: Main Speaker from Topic 
Sponsor, 2 Industry/topic experts (doctor;pharmacist; 
nutritionist; psychologist; psychiatric etc)

● Moderate by Media Rep./KOL
● Livestream across 4-5 SocMed Pages 
● A&Ps for Pre-During-Post talkshow is included
● Boost to target audience group
● Insert CTA for topic sponsor

2025 World “Health” Day Schedule:

https://www.pacehospital.com/national-cancer-awareness-day


National Health Education Week 13 - 19 October 2025

World Stroke Day 29 October 2025

Mental Health Day 10 October 2025

Global Handwashing Day 15 October 2025

World Pediatric Bone and Joint Day 19 October 2025

World Psoriasis Day 29 October 2025

National Diabetes Education Week 3 - 9 November 2025

World Pneumonia Day 12 November 2025

World Diabetes Day 14 November 2025

National Handwashing Awareness Week 1 - 7 December 2025

National Influenza Vaccination Week 1 -7 December 2025

World Breastfeeding Week 1 - 7 August 2025

National Nutrition Week 1 - 7 September 2025

World Physiotherapy Day 8 September 2025

World Suicide Prevention Day 10 September 2025

National Rehabilitation Awareness Week 15 - 21 September 2025

World Sexual Health Day 4 September 2025

World Alzheimer’s Day 21 September 2025

World Lung Day 25 September 2025

National Women’s Health and Fitness Day 25 September 2025

World Heart Day 29 September 2025

World Sight Day 9 October 2025

Breast Cancer Awareness Month 1-31 October 2025

World Stroke Day 29 October 2025

2025 World “Health” Day Schedule:



Example I: Visualised Content & Quiz  
Language: BM (Length: Custom) Hosting: Kini News Lab
*Interactive contents’ copyright is mutually owned with the topic sponsor.

Part 1: HEALTH MATTERS Interactive Content 

Quiz: How Well Do You Know Your Movements 
(Partnership with Anlene)

Visualised Content: These 5 outdoor activities are a great way to stay fit 
and healthy!  (Partnership with Anlene)

https://newslab.malaysiakini.com/en
https://voiz.asia/en/41088
https://voiz.asia/en/41088
https://pages.malaysiakini.com/anlene/en/game.html


Quiz (EN): Are You Heart Smart
(Partnership with IJN)

Visualised Content:  Are you putting your physical & mental 
health at risk? (Partnership with Slumberland)

Example II: Visualised Content & Quiz  
Language: EN & CN (Length: Custom) Hosting: Kini News Lab
*All contents’ copyright is mutually owned with the topic sponsor.

Quiz (EN): Boost your Mental Energy
(Partnership with Brands)

https://voiz.asia/en/40654
https://voiz.asia/en/40654
https://voiz.asia/zh/14945
https://voiz.asia/zh/14945
https://newslab.malaysiakini.com/en
https://pages.malaysiakini.com/ijn/
https://pages.malaysiakini.com/brands/


Example: Socmed Poll 
SocMed Pages: IG, X
Language: EN/BM/CN (Length: Custom) Hosting: Kini News Lab
*All contents’ copyright is mutually owned with the topic sponsor.

IG Story Poll (Anlene) X Poll (VSure, LAC Malaysia, Slumberland Malaysia, Nippon Paint )

https://newslab.malaysiakini.com/en
https://twitter.com/malaysiakini/status/1598493308577517569?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1598493308577517569%7Ctwgr%5Edefa7b494d461e0c5ae1c4fa16cc09784e66d6a2%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fvoiz.asia%2Fen%2F42094
https://twitter.com/malaysiakini/status/1598493308577517569?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1598493308577517569%7Ctwgr%5Edefa7b494d461e0c5ae1c4fa16cc09784e66d6a2%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fvoiz.asia%2Fen%2F42094
https://twitter.com/malaysiakini/status/1470659500071735296?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1470659500071735296%7Ctwgr%5Ee42f4e41149df9d740bf2b472d9d5f586261f5a2%7Ctwcon%5Es1_c10&ref_url=https%3A%2F%2Fvoiz.asia%2Fen%2F40913
https://twitter.com/malaysiakini/status/1470659500071735296?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1470659500071735296%7Ctwgr%5Ee42f4e41149df9d740bf2b472d9d5f586261f5a2%7Ctwcon%5Es1_c10&ref_url=https%3A%2F%2Fvoiz.asia%2Fen%2F40913
https://twitter.com/malaysiakini/status/1361948280578482184?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1361948280578482184%7Ctwgr%5E78e14d05cdf4aec540c6e08d6c55f1729a3ca5cd%7Ctwcon%5Es1_c10&ref_url=https%3A%2F%2Fvoiz.asia%2Fen%2F40654
https://twitter.com/malaysiakini/status/1361948280578482184?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1361948280578482184%7Ctwgr%5E78e14d05cdf4aec540c6e08d6c55f1729a3ca5cd%7Ctwcon%5Es1_c10&ref_url=https%3A%2F%2Fvoiz.asia%2Fen%2F40654
https://twitter.com/malaysiakini/status/1628255551196106752?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1628255551196106752%7Ctwgr%5Ed28969ec256b846274ede4befe720708a712135e%7Ctwcon%5Es1_c10&ref_url=https%3A%2F%2Fvoiz.asia%2Fen%2F42759
https://twitter.com/malaysiakini/status/1628255551196106752?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1628255551196106752%7Ctwgr%5Ed28969ec256b846274ede4befe720708a712135e%7Ctwcon%5Es1_c10&ref_url=https%3A%2F%2Fvoiz.asia%2Fen%2F42759


Campaign Mechanism (Visualised Content & Interactive Quiz) 
Target Audience: Mass Audience (Working-Senior Adult) / Targeted Audience (Health-Interest)
*Contents’ copyrights are mutually owned with client.

(Quiz) Execution Plan:
● (Quiz) 10 Questionnaires - info, facts, statistic related to joint/nerve care
● 3-4 possible answers for each questionnaires (Only 1 correct answer)
● Those scored 10/10 correct answer → will receive Rebates from Mkini & client
● Rebates included: client’s products, Mkini subscription (3 mons), TnG cash voucher etc (TBC)  
● To claim the Rebates, participant has to sign-up for client’s Members & Mkini Subscriber
● Player can also share the Quiz & challenge their friends on SocMed pages.

(Quiz) Collect Participant Contact Database:
● Co-owned by client & Mkini Subscription team
● Estimation Result: Minimum >1,000 Membership sign-ups per quiz 

(Interactive Content & Quiz) Publication & Circulation
● Kini News Lab (Desktop & Mobile) Homepage (2 weeks per content)
● Malaysiakini (Desktop & Mobile) Homepage (2 weeks per content)
● Malaysiakini (SocMed) FB, IG, X (10 posts per content)

*Boost to targeted audience for higher engagement is available.

https://newslab.malaysiakini.com/en


Ad Item Description Inventory Topic Sponsor
Entitlements Package Cost

Interactive 
Content

Production

Content Formats: Visualise Content / Quiz / Poll
Length: Custom
Hosting Platform: Kini News Lab

*Interactive Contents’ copyright is mutually owned 
with Sponsor.

1 TOPIC
in 2 Formats

Logo & Product Placement 
& Link 

(On Top/Bottom of 
Visualised Content Page

& Quiz Page)

RM 45,000
15% Agency 

Commission is 
applicable

(Total Worth: 
RM65,000)

*Included boosting 
budget to target 

audience.

Interactive 
Content

Circulation

I. Desktop & Mobile
● Kini News Lab (EN/BM/CN) Homepage

Sponsored Content
● Malaysiakini (EN/BM/CN) Homepage 

Branded Content 

II. Social Media
● Malaysiakini (EN/BM/CN) Facebook, X, 

Instagram

2 WEEKs

2 WEEKs
(50% SOV)

10 POSTS

Guaranteed Results:

> 2,000 Participant
Contact Database 
(Will be shared with 

Sponsor) 

> 200,000 Reach
(SocMed Pages)

Part 1: Interactive Content PACKAGE COST

https://newslab.malaysiakini.com/en


Shooting: Pre-Shooting (On-Ground / Virtual) 
Publication: Live-stream across FB, X, Youtube 

*Cross-live with topic sponsor’s socmed pages
*Talkshow content is mutually owned with topic sponsor.
*KKLIU to be applied by client before schedule for live-stream.

Livestream (On-ground shooting) 
Sound Bones, Sound Health (Partnership with Anlene)

World Sight Day Virtual Launch 
(Partnership with Focus Point)

Virtual (Livestream) 
The Stroke Busters (Partnership with LAC)

Hips & Knee Replacement Explained
(Partnership with ALTY Orthopaedic Hospital)

Health Matters Talkshow (FB Playlists): 
https://www.facebook.com/watch/47298465905/932017140520113

Part 2: HEALTH MATTERS Video Talkshow

https://www.facebook.com/Malaysiakini/videos/4595978037149698
https://www.facebook.com/Malaysiakini/videos/594874642373284
https://www.facebook.com/Malaysiakini/videos/1188422865369440/
https://www.facebook.com/watch/47298465905/932017140520113
https://www.facebook.com/Malaysiakini/videos/1856377994872834


Ad Item Description Inventory Package Cost

Talkshow
Production

Format: Live-Talkshow / Pre-recording
Length: 30 min
Language: EN/BM/CN

*Included 1 Host / Moderator 
*Total 2-3 Speakers (1 Rep from client)
*Talkshow’s copyright is mutually owned by Mkini & client. 

1 TOPIC 
TALKSHOW

(30 min)
RM 45,000

8% SST applicable

(Total Worth: RM75,000)

*Included boosting budget 
to target audience.

Guaranteed Results:

> 10,000 Views
(Full Talkshow Video)

> 30,000 Views
(Snippet Video) 

Talkshow
Broadcast

Platform: Streamyard / Zoom
Broadcast Channel (Live-stream)

● Malaysiakini (EN/BM/CN) Facebook
● KiniTV (EN/BM/CN) Facebook
● Malaysiakini (EN/BM/CN) X
● KiniTV Youtube

*Cross-live on Client’s FB/X/YT is available.
*A&P inventories for Pre-During-Post are included.

Post Circulation: 
I. Desktop & Mobile

● Malaysiakini (EN/BM/CN) Balloon Rectangle or
Medium Rectangle

II. Social Media Posting
● Malaysiakini (EN/BM/CN) Facebook, X, TikTok
● KiniTV (EN/BM/CN) Facebook, Youtube

LIVE-STREAM (30 min)
across

4 CHANNELS

1 Snippet VIDEO (2min)
(Speakers’ Key-takeaways)

2 WEEKS
(500,000 Impressions)

10 POSTS

Part 2: Video Talkshow PARTNERSHIP PACKAGE



Interviewees: Specialists / Doctors
Publication: Malaysiakini (Desktop & Mobile) Homepage “Health Matters” label

Westwood Clinic VitaHealth MalaysiaSanofi-Aventis KPJ

Part 3: MEDIA INTERVIEW Cover Story

Health Matters Health Matters

https://www.malaysiakini.com/announcement/720701
https://www.malaysiakini.com/brandedcontent/709611
https://www.malaysiakini.com/brandedcontent/693216
https://www.malaysiakini.com/brandedcontent/709772


Media Interview VIDEO 

LAC Malaysia

i. Video Format: Media Interview & Voxpop
● 2-3 mins (1 language)
● Mutually owned with client.

Blackmores

https://www.instagram.com/reel/CrQIAxer2gs/
https://www.facebook.com/Malaysiakini/posts/2416689488431069/


COVER STORY Publication

Malaysiakini Branded Content section Malaysiakini Corporate Announcement section

https://www.malaysiakini.com/brandedcontent/709611
https://www.malaysiakini.com/brandedcontent/709611
https://www.malaysiakini.com/brandedcontent/709611
https://www.malaysiakini.com/brandedcontent/709611


Facebook Posting Instagram Posting X Posting LinkedIn Posting

Youtube Posting TikTok Posting

SOCIAL MEDIA Circulation

https://www.facebook.com/Malaysiakini/posts/pfbid02HPtC2fA9G6Casa88KGVLTtJ6uXAJjP8votG65GJaLiiRHLKPMyedKoqtcNCcPWeAl
https://www.instagram.com/p/C4cDmCmydoy/
https://www.linkedin.com/feed/update/urn:li:share:7173511638094995456
https://www.tiktok.com/@kinihalal/video/7348689736640318728
https://www.facebook.com/Malaysiakini/videos/872593581304166/
http://www.youtube.com/watch?v=AU8ZoS8HB1s
https://x.com/malaysiakini/status/1805082371659874643


Ad Item Description Package A Package B

Media 
Interview
Content

Production

Content: Media Interview
Format (Video): Pre-Record / Live-Interview
Length: < 1,000 words (Article), < 2min (Video)
Languages: EN/BM/CN

*Content’s copyright is mutually owned by Kini & client.

1 ARTICLE 
(1 language)

1 ARTICLE + 1 VIDEO
(1 language each)

Media 
Interview
Content

Circulation

I. Website (Desktop & Mobile): 
● Malaysiakini Homepage  “Health Matters” label

II. Social Media:
● Malaysiakini FB, X, IG, LI / Youtube, TikTok

Posting Format: Article/Video with caption message, URL link, 
#hashtag & handshake with client’s socmed pages.

*Boost to targeted audience group is available.

1 WEEK

4 POSTS

Guaranteed Result:
> 5,000 Reads

2 WEEKS
(1 week article & 1 week video)

8 POSTS

Guaranteed Results:
> 5,000 Reads
> 20,000 Views

Package Cost (8% SST is applicable):
(Total Worth) (Discounted)

RM 15,000
(RM30,000) (-50%)

RM 30,000
(RM80,000) (-62.5%)

Notes: 1. Inventories can be utilized from Q4 2024 to Q4 2025, for a total of 15 months.
2. Enjoy a 12% discount for full upfront payment and a 10% discount for partial payments made in Q4 2024.

Part 3: MEDIA INTERVIEW Partnership Package



MEDIA INTERVIEW ARTICLE AND VIDEO Partnership Examples 

I. Articles

1. SJMC https://www.malaysiakini.com/brandedcontent/674440

2. KPJ Damansara Specialist Hospital https://www.malaysiakini.com/brandedcontent/611752

3. CVSKL https://www.malaysiakini.com/brandedcontent/634610

4. Columbia Asia https://www.malaysiakini.com/brandedcontent/636760     

5. Pfizer https://www.malaysiakini.com/brandedcontent/644216

II. Videos

1. LAC https://www.facebook.com/Malaysiakini/videos/694567772419974/

2. CityMedic2U https://www.instagram.com/reel/CeDIxX-BHuN/

3. HSC Medical Centre https://www.youtube.com/watch?v=hRRi_YXLd2U

4. Columbia Asia https://www.malaysiakini.com/brandedcontent/636760     

5. Anlene https://www.facebook.com/Malaysiakini/videos/594874642373284

https://www.malaysiakini.com/brandedcontent/674440
https://www.malaysiakini.com/brandedcontent/611752
https://bit.ly/3Rg98yW
https://www.malaysiakini.com/brandedcontent/634610
https://www.malaysiakini.com/brandedcontent/636760
https://www.malaysiakini.com/brandedcontent/644216
https://www.facebook.com/Malaysiakini/videos/694567772419974/
https://www.instagram.com/reel/CeDIxX-BHuN/
https://www.youtube.com/watch?v=hRRi_YXLd2U
https://www.malaysiakini.com/brandedcontent/636760


CONTACT US
To create native content that is relevant, useful and appropriate for the targeted audience.

Reaching to a wider informed and affluent readers across Malaysiakini :
~5 mil Users monthly , ~50 mil Pageviews monthly, >12 mil SocMed Followers

Address: No 9, Jalan 51/250a, Off Jalan Tandang, 
     46050 Petaling Jaya, Selangor 

Website: www.fgmedia.my

CHIA TING TING
tingting@malaysiakini.com
019-665 2392

LINA SHALNI
lina@malaysiakini.com
017-728 7395

mailto:tingting@malaysiakini.com

