


Source: Google Analytics, March 2024

Health & Sports
1,399,700

Food & Dining
1,069,576

Business & Finance
528,254

Auto Enthusiast
280,445

Entertainment
2,832,174

Shoppers
661,975

Technology
604,425

Lifestyle & Hobbies
1,463,479

Travel
707,719

News & Politics
2,120,502

AUDIENCE INTEREST SEGMENTS
Top 10 Categories



11.64% (D)

1.80% (M)

12.65% (D)

7.11% (M) 
15.57% (D)

23.01% (M)

25.09% (D)

23.44% (M)

18.45% (D)

29.56% (M)

16.61% (D)

15.07% (M)

18 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65+

          Male

AGE GROUP

         Female

50.59% (D)

54.73% (M)

GENDER GROUP

Around 54% of the audience 
are male readers 49.41% (D)

45.27% (M)

AUDIENCE DEMOGRAPHIC

Source: Google Analytics, March 2024



Digital News Report
Source: Reuters Digital News Report 2023 for Malaysia, June 2024

As online and social media remain as the predominant sources of news for Malaysian users, Malaysiakini 
has once again achieved the top #1 position in weekly reach in Malaysia since 2020. 
Read the 2024 report here. 

https://reutersinstitute.politics.ox.ac.uk/digital-news-report/2024/malaysia


Website Analysis
Source: Similar Web Report, Mar 2023



731,968 12,000,0008,614,269
Overall Monthly Desktop Unique Readers Collective Social Media FollowersOverall Monthly Desktop Pageviews

4,179,871
Overall Monthly Mobile Unique Readers

42,195,210
Overall Monthly Mobile Pageviews

TRAFFIC (READERS & FOLLOWERS)

Source: Google Analytics & Social Media, Mar 2024

https://www.instagram.com/malaysiakini
https://www.facebook.com/Malaysiakini/
https://m.malaysiakini.com/
https://www.malaysiakini.com/
https://www.linkedin.com/company/malaysiakini
https://www.tiktok.com/@malaysia_kini?_t=8cxeIUB7Sgk&_r=1
https://twitter.com/malaysiakini


Unique 
Visitors

Page 
Views

Session 
Duration

ENGLISH MALAY

1,697,936

17,041,404

00:03:48

1,891,098

12,840,244

00:02:50

CHINESE

332,165

1,340,966

00:02:02

Unique 
Visitors

Page 
Views

Session 
Duration

ENGLISH MALAY

550,989

8,078,861

00:04:08

396,262

10,211,651

00:03:43

CHINESE

64,558

1,272,131

00:03:56

INSIDE PAGE

HOME PAGE

TAMIL

4,413

12,426

00:00:46

TAMIL

4,418

11,796

00:01:51

Audience Figures (Desktop & Mobile)

Source: Google Analytics, Mar 2024



DESKTOP FIXED AD POSITIONS

continue

BRANDED CONTENT
1 , 2 & 3 

(400px x 240px)

BILLBOARD
( 970px X 250px )

HOME PAGE INSIDE PAGE

HALF PAGE
( 300px X 600px )

BC3

BC1

BC2

BRANDED CONTENT
1 , 2
(400px x 240px)

BC1

BC2

BC1

BC2

LEADERBOARD
( 728px X 90px )

LEADERBOARD
( 728px X 90px )



BR 3

BC4

MOBILE FIXED AD POSITIONS

continue
continue

HOME PAGE

MEDIUM RECTANGLE 
( 300px X 250px )

BRANDED CONTENT  
1 , 2 & 3

( 400px X 250px )

continue

INSIDE PAGE

MEDIUM RECTANGLE 1
( 300px X 250px )

BC1

BC2

BC3



OUT OF PAGE AD POSITIONS

MOBILE CARD SITE TAKE OVERMOBILE FIRST VIEW

MOBILE FIRST VIEW



Desktop

Ad Unit Malaysiakini Rate (CPM)

Leaderboard 

Homepage/ 
Insidepage

RM 30

Half Page RM 30

Medium Rectangle RM 30

Site Take Over

Homepage

RM 40
(1 view / UV / 12 hours)

Billboard RM 35

Bottom Slider / 
Bottom Crawler

RM 35
(1 view / UV / 12 hours)

Balloon Rectangle 

Mobile

Ad Unit Malaysiakini Rate (CPM)

Mobile First View Homepage RM 40
(1 view / UV / 12 hours)

Medium Rectangle Homepage/ 
Insidepage RM 30

Mobile Card / 
Mobile Engagement

Homepage/
Insidepage RM 35

Mobile Underlay Insidepage RM 35
(1 view / UV / 12 hours)

Desktop & Mobile

Ad Unit Malaysiakini Rate (Duration)

Branded Content #1
Branded Content #2 / #3

Homepage 
(50% SOV)

RM 15,000 / Week
RM 2,500 / Day

FOR CUSTOM MADE PROPOSAL: 
Email: advertise@fgmedia.my More Info: www.fgmedia.my

RATES CARD (DESKTOP & MOBILE)

mailto:advertise@fgmedia.my
http://www.fgmedia.my


MALAYSIAKINI SOCIAL MEDIA PLATFORM

ENGLISH

 >1.8 Mil Likes

www.facebook.com/malaysiakini

GENDER

AGE (OVERALL)

>1.0 mil

 18 - 24  25 - 34

  65+ 55 - 64 45 - 54

 35 - 44

5% 31% 32%

  17% 9% 6%

    Male   Female

38%62%

2.5 mil monthly Post Reach
>430.1 k monthly Video Views

MALAY

>2.5 Mil Likes

GENDER

AGE (OVERALL)

 18 - 24  25 - 34

  65+ 55 - 64 45 - 54

 35 - 44

5% 30% 33%

  18% 10% 4%

    Male   Female

36%64%

当今大马

Likes

GENDER

AGE (OVERALL)

 18 - 24  25 - 34

  65+ 55 - 64 45 - 54

 35 - 44

4% 22% 28%

 22% 14% 10%

    Male   Female

40%60%

www.facebook.com/mkinibm www.facebook.com/mkinicn

4.8 mil monthly Post Reach
>2.7 mil monthly Video Views

1.3 mil monthly Post Reach
>335.3 k monthly Video Views

Social Media Platforms [ March 2024 ]

https://www.facebook.com/kinitv/
https://www.facebook.com/kinitv/
http://www.facebook.com/kinitv
http://www.facebook.com/malaysiakini
https://www.facebook.com/kinitv/
https://www.facebook.com/kinitv/
https://www.facebook.com/kinitv/
https://www.facebook.com/kinitv/
http://www.facebook.com/mkinibm
http://www.facebook.com/mkinicn


    Male   Female

40%60%

>360 K Followers

English & Malay

GENDER

AGE (OVERALL)

 18 - 24  25 - 34

  65+ 55 - 64 45 - 54

 35 - 44

8% 31% 33%

  17% 8% 3%

http://instagram.com/malaysiakini

    Male   Female

30%70%

>37 K Followers

Chinese

GENDER

AGE (OVERALL)

 18 - 24  25 - 34

  65+ 55 - 64 45 - 54

 35 - 44

9% 25% 28%

  22% 11% 5%

http://instagram.com/mkini_cn

Social Media Platforms [ March 2024 ]

MALAYSIAKINI SOCIAL MEDIA PLATFORM

http://www.facebook.com/kinitv
http://instagram.com/malaysiakini
https://www.instagram.com/mkini_cn/


http://twitter.com/malaysiakini

>1.6 Mil Followers

GENDER

AGE (OVERALL)

Malaysiakini ENGLISH

http://twitter.com/mkini_bm

>689 K Followers

Malaysiakini MALAY

GENDER

AGE (OVERALL)

 18 - 24  25 - 34

  65+ 55 - 64 45 - 54

 35 - 44

21% 62% 12%

  3%  1%  1%

 18 - 24  25 - 34

  65+ 55 - 64 45 - 54

 35 - 44

36% 55% 4%

  1% <1% <1%

    Male   Female

35%65%
    Male   Female

63%37%

Social Media Platforms [ March 2024 ]

MALAYSIAKINI SOCIAL MEDIA PLATFORM

http://www.facebook.com/kinitv
http://twitter.com/malaysiakini
http://www.facebook.com/kinitv
http://twitter.com/mkini_bm


MALAYSIAKINI & KiniTV TikTok & Youtube Platforms 

Social Media Platforms [ March 2024 ]

>2.22 Mil Subscribers

https://www.tiktok.com/@malaysia_kini

GENDER

AGE (OVERALL)

 18 - 24  25 - 34

  65+ 55 - 64 45 - 54

 35 - 44

7% 25% 31%

 20% 17% NA%

    Male   Female

18%82%

GENDER

> 158 K Followers
Average Video Views: 11 mil
Average Video Shares: > 37k
Average Video Likes: > 237k

AGE (OVERALL)

 25 - 34

  65+ 55 - 64 45 - 54

 35 - 44

6% 15% 17%

  16% 22% 24%

    Male   Female

19%81%

>1 Mil (Hours) Watch time in March 2024
>20.9 Mil Views in March 2024

 3min 20sec Average View Duration in Mar 2024

 18 - 24

https://www.tiktok.com/@malaysia_kini?_t=8cxeIUB7Sgk&_r=1
https://www.tiktok.com/@malaysia_kini
https://www.youtube.com/kinitv


MALAYSIAKINI SOCIAL MEDIA PLATFORM

5,444
Followers

Follower Demographics

By INDUSTRY

Media
> 300

Technology
> 120

Finance
> 100

Education
> 100

By SENIORITY

Social Media Platforms [ March 2024 ]

https://www.linkedin.com/company/malaysiakini


   MALAYSIAKINI SOCIAL MEDIA POSTINGS RATE CARD
Social Media Postings

Malaysiakini Language Posting Format
Rate (Per 

Posting Per 
Page)

Facebook EN, BM, CN
Video, Short Reels, 
Article, Images, URL, 
Hashtag, Handshake/ tag 
with client's social media 
page.

*Boosting to target 
specific audience group is 
available.

RM 2,000

Instagram

X
EN, BM RM 2,000

Youtube EN, BM, CN Video, URL, Hashtag/tag 
client’s social media page. RM 3,000

TikTok EN, BM, CN

Video, Images, URL, 
Hashtag/tag client’s social 
media page. RM 2,000

Telegram

LinkedIn
EN, BM, CN Only text with 1 link is 

allowed RM 1,000

Live Stream

Malaysiakini Language Posting Format
Rate (Per 

Livestream
 Per Page)

Facebook EN, BM, CN

Period: < 1 hour

Live available for 
Online & 
On-Ground (single 
camera 
production)

RM 5,000

X EN, BM RM 5,000

Youtube EN, BM, CN RM 5,000

LinkedIn EN, BM, CN RM 2,000

TikTok EN, BM, CN

Period: < 1 hour

Live available for 
On-Ground 
(via Mobile Phone)

RM 5,000

FOR CUSTOM MADE PROPOSAL: 
Email: advertise@fgmedia.my More Info: www.fgmedia.my

mailto:advertise@fgmedia.my
http://www.fgmedia.my


Social Media (Content Posting) 

SocMed Pages    : Malaysiakini Facebook (EN,BM,CN), X (EN,BM), Instagram (EN,CN),  LinkedIn (EN), TikTok  (EN,BM)
Services included: Video/Article/Images with description message, URL, #hashtag, handshake/tag with client’s pages, 
                                 Boosting to target audience is available.

Facebook
(EN/BM/CN)

X
(EN/BM)

Instagram
(EN/CN)

LinkedIn
(EN)

TikTok
(EN, BM)

https://twitter.com/malaysiakini/status/1610138886671302656
https://www.linkedin.com/feed/update/urn:li:activity:7054756497351737344/
https://www.tiktok.com/@malaysia_kini/video/7236405405818129682
https://www.facebook.com/Malaysiakini/posts/pfbid0374xgn3KZpqkMm4QgK3WkmnwU5KgH27jbZQPSMdUP6sMCZMsS5zJWJdAPNsYzpSmJl
https://www.instagram.com/p/C1Bd-etJAFL/


Social Media (Live Streaming) 

SocMed Pages    : Malaysiakini Facebook (EN,BM,CN), X (EN,BM), Instagram (EN,CN),  LinkedIn (EN), TikTok  (EN,BM)
Services included: Live Streaming with description message, URL, #hashtag, handshake/tag with client’s pages, 
                                 Boosting to target audience is available.

Facebook
(EN/BM/CN)

X
(EN/BM)

LinkedIn
(EN)

Youtube
(EN, BM, CN)

Debate Tsunami 7.0

Top In Tech Ep37: Where’s the honey for 
MSMEs? - The Mid-Term Review of the 

12th Malaysia PlanNational Data Sharing Policy Series #9GenZ @ the Podium

https://www.facebook.com/mkinicn/videos/944986426546297
https://twitter.com/malaysiakini/status/1736991573852946533
https://www.linkedin.com/feed/update/urn:li:activity:7143481687430094848
https://www.youtube.com/live/kSYZrTXRvdw?si=Uok-Kpma6uxjMtpd


CONTENT PRODUCTION & PACKAGES
01 Branded Article

02 Branded Video

03 Interactive Content

04 Livestream Talkshow

05 EDM

06 Survey / Poll



01 Branded Article

https://www.malaysiakini.com/
advertorial/539784 

*More Examples: https://fgmedia.my/malaysiakini-branded-article/

https://www.malaysiakini.co
m/brandedcontent/613959

https://www.malaysiakini.co
m/advertorial/561647

https://www.malaysiakini.co
m/advertorial/526691

https://www.malaysiakini.co
m/advertorial/526551

https://www.malaysiakini.co
m/brandedcontent/616391

https://www.malaysiakini.co
m/advertorial/560768

https://www.malaysiakini.co
m/announcement/556991

Prudential BAC Education KWSP Air Selangor

Lotus Lalamove Tropicana Celcom

https://www.malaysiakini.com/advertorial/539784
https://www.malaysiakini.com/advertorial/539784
https://www.malaysiakini.com/advertorial/539784
https://www.malaysiakini.com/advertorial/560768
https://fgmedia.my/malaysiakini-branded-article/
https://www.malaysiakini.com/brandedcontent/613959
https://www.malaysiakini.com/brandedcontent/613959
https://www.malaysiakini.com/advertorial/561647
https://www.malaysiakini.com/advertorial/561647
https://www.malaysiakini.com/advertorial/561647
https://www.malaysiakini.com/advertorial/526691
https://www.malaysiakini.com/advertorial/526691
https://www.malaysiakini.com/advertorial/526691
https://www.malaysiakini.com/advertorial/526551
https://www.malaysiakini.com/advertorial/526551
https://www.malaysiakini.com/advertorial/526551
https://www.malaysiakini.com/brandedcontent/616391
https://www.malaysiakini.com/brandedcontent/616391
https://www.malaysiakini.com/advertorial/560768
https://www.malaysiakini.com/advertorial/560768
https://www.malaysiakini.com/announcement/556991
https://www.malaysiakini.com/announcement/556991
https://www.malaysiakini.com/announcement/556991
https://www.malaysiakini.com/brandedcontent/613959


Ad Item Description Inventory Package Cost

Article 
Write-up

Length: < 1,000 words
Language: EN/BM/CN

*Article’s copyright mutually owned by Kini & client. 

1 ARTICLE
Write-up

RM 20,000
8% SST applicable

(Total Worth: RM27,000)

Guaranteed Result:
> 5,000 ReadsArticle 

Circulation

I. Desktop & Mobile
● Malaysiakini (EN/BM/CN) Homepage 

Branded Content #1 

II. Social Media Posting
● Malaysiakini (EN/BM/CN) Facebook, X, 

Instagram, LinkedIn, Telegram

1 WEEK
(50% SOV)

5 POSTS
(Any page)

  ARTICLE PACKAGE

FOR CUSTOM MADE PACKAGE: 
Email: advertise@fgmedia.my More Info: www.fgmedia.my

mailto:advertise@fgmedia.my
http://www.fgmedia.my


02 Branded Video

Urusan dengan LHDNM kini di 
hujung jari anda!

Lembaga Hasil Dalam Negeri
Animation

Tropicana Corporation Berhad
Short Story

KTMB
Media Reporting

Flaunt your radiant skin with 
confidence with Whita Glo!

Whita Glo
Expert Interview

Transform your new home with 
just RM499

Lembaga Zakat Selangor
Voxpop/ Quiz

OMG Reno
Testimonial/Review

McDonald’s Malaysia
Event Coverage

McDonald’s Pasang Solar PV Di 
100 Restoran Pandu-Lalu

Indah Water Konsortium
Mini Documentary

Affordable Livin’Style

Terjah Ramadhan @ Bazar 
Stadium Shah Alam

Penambahbaikan  KTM 
Komuter Sektor UtaraIWK, Wira yang tak didendang

Example of 1-min Reels

https://www.facebook.com/mkinibm/posts/862862858290300/
https://www.facebook.com/mkinibm/videos/830283757385261
https://www.facebook.com/mkinibm/videos/190562583726749
https://www.facebook.com/mkinibm/videos/277580484894857/
https://www.facebook.com/mkinibm/posts/pfbid0g46nTztbnpUPvvkac5wh9tqEA9qFhxJbjWMvH4ZNYKas41aHnS15J7kqt8X4a2MQl
https://www.facebook.com/Malaysiakini/videos/383196023285881
https://www.facebook.com/Malaysiakini/videos/1261263234238069
https://www.facebook.com/Malaysiakini/videos/708711203586206
https://www.facebook.com/reel/781364443716871


Ad Item Description Inventory Package Cost

Video 
Production

Video Type: 1 Full Video & 1 Short-Reel
Length: 2 min (Full) & <60 Sec (Short Reel)
Topic/Content: Event Coverage / Voxpop /
                           Media Reporting / Media Interview
Language: EN / BM / CN with Subtitle

*Video’s copyright mutually owned by Kini & client. 
*Excluded talent fee & venue cost.

1 VIDEO (2 Versions)
(Short Reel & Full Video 
on Same Topic/Event)

RM 45,000
8% SST applicable

(Total Worth: RM60,000)

Guaranteed Result:
> 100,000 Views

(Full Video & Short Reel)Video 
Circulation

I. Desktop & Mobile
● Malaysiakini (EN/BM/CN) Homepage, Insidepage

Medium Rectangle

II. Social Media Posting
● Malaysiakini (EN/BM/CN) Facebook, X, TikTok
● KiniTV (EN/BM/CN) Facebook, Youtube

2 WEEKS
(500,000 Impressions)

(Full Video)

10 POSTS
(5 Posts for Short Reel)
(5 Posts for Full VIdeo)

   BRANDED VIDEO PACKAGE

FOR CUSTOM MADE PACKAGE: 
Email: advertise@fgmedia.my More Info: www.fgmedia.my

mailto:advertise@fgmedia.my
http://www.fgmedia.my


03 (a) Interactive Quiz & Visual Content A combination of technology, journalism and data

Trafalgar - Which Travel Package Suits You?
Personalize Quiz

Indah Water Konsortium
Visual Content + Quiz

MDEC - National Data Sharing Policy
Visual Content

MOF - Budget 2024
Visual Content + Quiz + Poll

Lembaga Zakat Selangor 
Visual Content + Quiz + Survey

Sime Darby - Haze
Visual Content + Quiz + Poll

https://pages-demo.malaysiakini.com
https://pages-demo.malaysiakini.com
https://voiz.asia/en/42934
https://voiz.asia/en/42934
https://pages.malaysiakini.com/trafalgar/
https://pages.malaysiakini.com/trafalgar/
https://pages.malaysiakini.com/zakatselangor/my/
https://pages.malaysiakini.com/zakatselangor/my/
https://newslab.malaysiakini.com/budget-2024/en/
https://newslab.malaysiakini.com/budget-2024/en/
https://pages.malaysiakini.com/iwkquiz/
https://pages.malaysiakini.com/iwkquiz/


Ad Item Description Inventory Package Cost

Interactive 
Content

Production

Content Format: Quiz / Visualise Content / Poll
Length: Custom
Hosting Platform: Kini News Lab

*Content’s copyright mutually owned by Kini & client. 

1 TOPIC
(1 Format)

RM 45,000
8% SST applicable

(Total Worth: RM60,000)

Guaranteed Result:
> 2,000 Engagement 

Interactive 
Content

Circulation

I. Desktop & Mobile
● Kini News Lab (EN/BM/CN) Homepage

Sponsored Content
● Malaysiakini (EN/BM/CN) Homepage 

Branded Content

II. Social Media Posting
● Malaysiakini (EN/BM/CN) Facebook, X, 

Instagram, LinkedIn, Telegram

2 WEEKS
x 2 Websites
(50% SOV)

10 POSTS
(Any page)

   INTERACTIVE CONTENT PACKAGE

FOR CUSTOM MADE PACKAGE: 
Email: advertise@fgmedia.my More Info: www.fgmedia.my

https://newslab.malaysiakini.com/en
mailto:advertise@fgmedia.my
http://www.fgmedia.my


03 (b) Carousel/Poll A series of images/short animation

LZS - Checklist Raya
Carousel Images  

LZS - Lailatul Qadar
Short Reel

Zaitun - Tips Mulut Segar
Short Reel & Tiktok

IG Story Poll
(Anlene)

X Poll 
(VSure, LAC)

https://www.instagram.com/p/CrPwwnnP_Xv/?igsh=MTZocW9wdDNzcmJjbg==
https://vt.tiktok.com/ZSN3H1Mr1/
https://www.instagram.com/reel/CrJMTUdNZP4/?igsh=MWthZTZqcG4xNmFyMg==
https://twitter.com/malaysiakini/status/1628255551196106752?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1628255551196106752%7Ctwgr%5Ed28969ec256b846274ede4befe720708a712135e%7Ctwcon%5Es1_c10&ref_url=https%3A%2F%2Fvoiz.asia%2Fen%2F42759
https://twitter.com/malaysiakini/status/1598493308577517569?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1598493308577517569%7Ctwgr%5Edefa7b494d461e0c5ae1c4fa16cc09784e66d6a2%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fvoiz.asia%2Fen%2F42094


   CAROUSEL/POLL PACKAGE

FOR CUSTOM MADE PACKAGE: 
Email: advertise@fgmedia.my More Info: www.fgmedia.my

Ad Item Description Inventory Package Cost

Carousel/Poll
Production

Artwork Production

Format I: (Carousel) Image/Infographic/Short Animation
Format II: (Poll) Images
Total: 4 Artworks per Set
Language: EN / BM / CN

*Artwork & creatives’ copyright is mutually owned with client.
*Creatives designs included by FG Media or provided by client. 

1 SET
(4 Artworks)

RM 15,000
8% SST applicable

(Total Worth: RM26,000)

Guaranteed Result:
>200,000 Reach

 
Carousel

Circulation

Artwork Circulation

Platform: Social Media
Malaysiakini Facebook, Instagram, X & Linkedin
Posting Format: Artwork with caption and URL link, #hashtag, 
handshake/tag with client’s pages.

*Boosting to target audience is available.

8 POSTS
(Any page)

mailto:advertise@fgmedia.my
http://www.fgmedia.my


04 Live-Talkshow Examples from our past campaigns

Facebook & Youtube Live-Talkshow
Elevate your brand with lively Facebook & Youtube Live talkshow – where experts share insights and captivate your audience in real-time

Focus Point 

YYC “Tax Made Easy” Series

Institut Jantung Negara (IJN)

Anlene 

Example of Speaker’s Key Takeaways
For post circulation purposes

YYC “Tax Made Easy” Series
Snippet: Tax Tips for Freelancers

https://www.facebook.com/watch/live/?ref=watch_permalink&v=862811874607389
https://www.facebook.com/Malaysiakini/videos/4595978037149698
https://www.facebook.com/Malaysiakini/videos/594874642373284
https://www.facebook.com/watch/?v=195305319325602


Ad Item Description Inventory Package Cost

Talkshow
Production

Format: Live-Talkshow / Pre-recording
Length: 30 min
Language: EN/BM/CN

*Included 1 Host / Moderator 
*Total 2-3 Speakers (1 Rep from client)
*Talkshow’s copyright is mutually owned by Mkini & client. 

1 TOPIC 
TALKSHOW

(30 min)

RM 45,000
8% SST applicable

(Total Worth: RM75,000)

Guaranteed Results:
> 10,000 Views

(Full Talkshow Video)

> 30,000 Views
(Snippet Video) 

Talkshow
Broadcast

Platform: Streamyard / Zoom
Broadcast Channel (Live-stream)

● Malaysiakini (EN/BM/CN) Facebook
● KiniTV (EN/BM/CN) Facebook
● Malaysiakini (EN/BM/CN) X
● KiniTV Youtube

*Cross-live on Client’s FB/TW/YT is available.
*A&P inventories for Pre-During-Post are included.

Post Circulation: 
I. Desktop & Mobile

● Malaysiakini (EN/BM/CN) Balloon Rectangle or
Medium Rectangle

II. Social Media Posting
● Malaysiakini (EN/BM/CN) Facebook, X, TikTok
● KiniTV (EN/BM/CN) Facebook, Youtube

LIVE-STREAM (30 min)
across

4 CHANNELS

1 Snippet VIDEO (2min)
(Speakers’ Key-takeaways)

2 WEEKS
(500,000 Impressions)

10 POSTS
(Any Page)

   VIDEO LIVE-TALKSHOW PACKAGE



(Combined EDM 2nd-3rd Slot)

05 EDM Examples from our past campaigns



05 EDM Audience Database 
Summary (As of Jan 2024)

Segmented by Industry

(24,046 emails)

Segmented by 
Job Title

(23,451 emails)

Segmented 
by Interest

(25,402 emails)

Non-Segmented 
Database

(33,804 emails)

DATABASE 
SIZE:

 ~75,000

Total Database Size: 
~75,000 emails

Segmented Database:
~41,000 emails
By Industry: 24,046 emails
By Job Title: 23,451 emails
By Interest: 25,402 emails

Non-segmented Database
(Race & Gender):
~33,000 emails



Segmented by Industry
(Total: 24,046 emails)

Top 5 Industries:
1. Education: 32.7% (7,871 emails)
2. Services: 10.2% (2,461 emails)
3. Technology: 10.1% (2,420 emails)
4. Finance & Investment: 5.5% (1,317 emails)
5. Govt, Agencies & Embassy: 5.3% (1,282 emails)



Segmented by Job Title
(Total: 23,451 emails)

Top 5 Job Titles:
1. Executives / Specialists: 33.6% (7,884 emails)
2. Student: 26.5% (6,223 emails)
3. HODs / Snr Managers / Managers - 14.4% (3,369 emails)
4. C-Suites / Top Management - 12.0% (2,809 emails)
5. Business Owner - 5.2% (1,231 emails)



Segmented by Interest
(Total: 25,402 emails)

Top 5 Interest:
1. Data Sharing: 48.1% (12,224 emails)
2. Technology: 17.7% (4,497 emails)
3. Sports / Outdoors: 9.8% (2,479 emails)
4. Stock Market / Investment: 9.4% (2,389 emails)
5. Youth Debate: 6.0% (1,521 emails)



Breakdown by Race
1. Chinese - 57.6% (19,471 emails)
2. Malay - 24.0% (8,114 emails)
3. Indian - 10.2% (3,448 emails)
4. Others - 8.2% (2,771 emails)

Breakdown by Gender
1. Male - 58.8% (19,876 emails)
2. Female - 41.2% (13,927 emails)

Basic-Segmented by Gender & Race
(Total: 33,804 emails)



Kini Morning Brief: EDM Ad Insertion
Daily Newsletters: Kini Morning Brief (EN/BM) Article posting at “Announcement” section 

Database size: 
~300,000 Emails

Open Rate: ~60%

Recipients:
-Malaysiakini 
Subscribers 
(Mass Audiences)

 Email Schedule:
-Weekly 
(Mon, Wed, Fri)
      



Option Description Inventory Package Cost

I

Format: EDM ad insert in KiniEvents’ eNewsletter  & Kini 
Morning Brief   
               
Database Type: Non-targeting (All segments)
Tota Database:  ~130,000 Emails

*EDM material & artwork provided by the client.

2 EDMs
(2nd or 3rd Slot)

Non-Targeting

RM12,000
6% SST applicable

(Total Worth: RM20,000)

Est. Open Rate : >5%

II

Format: EDM ad insert in KiniEvents’ eNewsletter    

Database Type: Segments-targeting 
                           (Base on Industry, Job Titles, Interests)
Total Database: ~50,000 Emails

*EDM material & artwork provided by the client.

2 EDMs
(2nd or 3rd Slot)

Segment-Targeting

RM20,000
6% SST applicable

(Total Worth: RM30,000)

Est. Open Rate : >8%

   EMAIL BLAST PACKAGE COST

FOR CUSTOM MADE PACKAGE: 
Email: enquiry@kini.events More Info: www.fgmedia.my

http://www.fgmedia.my


English Survey Chinese SurveyBahasa Melayu Survey

06 SURVEY Examples from our past survey campaigns

https://docs.google.com/forms/d/e/1FAIpQLSeeWlsjgV4tUBUQaqNK-IdMr-HRqn-jFTKwNejKXoT6dJ4oQQ/formResponse
https://docs.google.com/forms/d/e/1FAIpQLScrfjIIVIzHjAKQjBmB5d-IEPIKHEbwiWDYkYvVc743rUByeA/formResponse
https://docs.google.com/forms/d/e/1FAIpQLSfaPnAwaz0V6PSXR7YliiXU7CGb2-MIqlRtjm27gzjWeuojgA/formResponse
https://docs.google.com/forms/d/e/1FAIpQLSfaPnAwaz0V6PSXR7YliiXU7CGb2-MIqlRtjm27gzjWeuojgA/formResponse
https://docs.google.com/forms/d/e/1FAIpQLScrfjIIVIzHjAKQjBmB5d-IEPIKHEbwiWDYkYvVc743rUByeA/formResponse
https://docs.google.com/forms/d/e/1FAIpQLSeeWlsjgV4tUBUQaqNK-IdMr-HRqn-jFTKwNejKXoT6dJ4oQQ/formResponse


IG Story Poll (Anlene)
X Poll (VSure, LAC Malaysia, Slumberland Malaysia, Nippon Paint )

06 POLL Examples from our past poll campaigns

https://twitter.com/malaysiakini/status/1598493308577517569?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1598493308577517569%7Ctwgr%5Edefa7b494d461e0c5ae1c4fa16cc09784e66d6a2%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fvoiz.asia%2Fen%2F42094
https://twitter.com/malaysiakini/status/1598493308577517569?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1598493308577517569%7Ctwgr%5Edefa7b494d461e0c5ae1c4fa16cc09784e66d6a2%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fvoiz.asia%2Fen%2F42094
https://twitter.com/malaysiakini/status/1470659500071735296?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1470659500071735296%7Ctwgr%5Ee42f4e41149df9d740bf2b472d9d5f586261f5a2%7Ctwcon%5Es1_c10&ref_url=https%3A%2F%2Fvoiz.asia%2Fen%2F40913
https://twitter.com/malaysiakini/status/1470659500071735296?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1470659500071735296%7Ctwgr%5Ee42f4e41149df9d740bf2b472d9d5f586261f5a2%7Ctwcon%5Es1_c10&ref_url=https%3A%2F%2Fvoiz.asia%2Fen%2F40913
https://twitter.com/malaysiakini/status/1361948280578482184?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1361948280578482184%7Ctwgr%5E78e14d05cdf4aec540c6e08d6c55f1729a3ca5cd%7Ctwcon%5Es1_c10&ref_url=https%3A%2F%2Fvoiz.asia%2Fen%2F40654
https://twitter.com/malaysiakini/status/1361948280578482184?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1361948280578482184%7Ctwgr%5E78e14d05cdf4aec540c6e08d6c55f1729a3ca5cd%7Ctwcon%5Es1_c10&ref_url=https%3A%2F%2Fvoiz.asia%2Fen%2F40654
https://twitter.com/malaysiakini/status/1628255551196106752?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1628255551196106752%7Ctwgr%5Ed28969ec256b846274ede4befe720708a712135e%7Ctwcon%5Es1_c10&ref_url=https%3A%2F%2Fvoiz.asia%2Fen%2F42759
https://twitter.com/malaysiakini/status/1628255551196106752?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1628255551196106752%7Ctwgr%5Ed28969ec256b846274ede4befe720708a712135e%7Ctwcon%5Es1_c10&ref_url=https%3A%2F%2Fvoiz.asia%2Fen%2F42759


Survey Campaign Mechanism

Type: Online & On Ground(Public Opinion)

Data Collection: 
Google Form (Online) & Physical Form (OnGround)
-Part 1: Maximum of 11 Questions
-Part 2: Respondents Demographics 
(Name, Email, Contact Number, Organisation, Job Title)

Languages:  
English, Bahasa Malaysia, Chinese & Tamil

Sample size: Min of 2,000 survey respondents

Rewards: Malaysiakini Subscription, E-Vouchers, Movie 
Tickets etc

Target Respondents: Mass Audience / Students / 
                                        (Or Specific Audience Group)

Format   

● Branding
Partner’s logo placement on all 
publicity collaterals and survey forms & 
video.
(Title: In-collaboration with xxx / Brought 
to you by xxx)

● Bunting Placement & Engagement 
Activities
Partner’s bunting placement during 
On-Ground survey roadshows & 
promote partner’s latest product & 
services.

● Respondents Database
Data collected will be mutually owned 
with Partner. 

Partnership Entitlements



Survey Dissemination

Drive Traffic to Online Survey 
Form:

● Digital Banners 
(Malaysiakini Desktop / 
Mobile]

● EDM blast to Mass 
Audience Database (Kini 
Morning Brief) or Business / 
Student Database
(KiniEvents Newsletters)

● Location: Nationwide

● Social Media Survey Posting 
& Poll (FB, X, IG, LK)

● Insert Partner’s CTA link in 
Online Survey Google 
Form

Distribution of Physical Survey 
Form:

● Public Transport Stations

● University Campus 
(Roadshows)

● On the Street

● Location: Peninsular 
Malaysia

● Insert Partner’s QR Code 
in Physical Survey Form

1. Online Survey 2. OnGround Survey
Asia Pacific University
(University Campus)

KTMB Station
(Public Transport Station)

Street
(Public Spaces)



Asia Pacific University
(University Campus)

KTMB Station
(Public Transport Station)

Street
(Public Spaces)

OnGround Survey Example



  SURVEY CAMPAIGN PACKAGE

FOR CUSTOM MADE PACKAGE: 
Email: enquiry@kini.events More Info: www.fgmedia.my

Inventory KPI Package Cost

Survey Type: Online and/or OnGround

Target Respondents: Public/Mass Audience 
(Targeted Demographic, Gender, Race is available)

Location:  Nationwide (Online)
                   Peninsular Malaysia (On-Ground)
                 
Language: EN, BM, CN, Tamil

Data Collected: Name, Contact, Email (Compulsory)
Designation/Job Title, Organisation (Non-Compulsory)

Dissemination Inventory (Online Survey): 
Mkini Website Digital Banners, 
Mkini & KiniEvents EDMs, 
Mkini SocMed Postings (FB, IG, X, LI, YT, TikTok)
Mkini Social Media Polls (IG Story, X)

~2,000 
Survey Respondents

(Public/Mass) 

Survey Duration: 
~3 months

~RM60,000

(Cost Per Survey: 
RM30)

http://www.fgmedia.my


CONTACT US
To create native content that is relevant, useful and appropriate for the targeted audience.

Reaching to a wider informed and affluent readers across Malaysiakini :
~5 mil Users monthly , ~50 mil Pageviews monthly, >12 mil SocMed Followers

Address: No 9, Jalan 51/250a, Off Jalan Tandang, 
     46050 Petaling Jaya, Selangor 

Website: www.fgmedia.my

HASHVNE @ SHASHAH
hashvne@malaysiakini.com
013-359 2776

SYAHIRAH IBRAHIM
syahirah@malaysiakini.com
017-619 0307 

LINA SHALNI
lina@malaysiakini.com
017-728 7395 

YEE SUN LEE
yeesun@malaysiakini.com
012-611 3593


