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Kinihalal is o EGHGIGIChannel, that

speaks and showcases in narration and
editorial of consumer trust, market potential
in halal and Islamic lifestyle, expanding
customer base and positive brand
perception.

Kinihalal style is to elucidate and clarify the
audience by stories that tell through
predominantly videos and visualisation

Media Publications Channel: rﬁ( n J



@

The brand nhame:
Kinihalal, to co-align with
JAKIM's YaKINIHALAL Malaysia




About Kinihalal

Kinihalal is a Go To Halal Channel, that speaks and showcases in narration and editorial

of consumer trust, market potential in halal, expanding customer base and positive brand
perception.

FLAGSHIP PROGRAM OTHERS PROGRAM

Halal Tuju Halal Heroes Halal Cover Story Halal Review
Talkshows Branded Video Article TikTok Video

Halal CSR

BROADCAST CHANNEL Video
Article

kini@ malaysiakini  kiniml HHR K


https://www.kinihalal.com/

Kinihalal Traffic & Insi g hts (Source: Google Analytics, Dec 2023)

41,461+

Overall Monthly website Unique Readers

54,996+

D n @ m Overall Monthly website Pageviews
= 9,824+

Collective Social Media Followers

Social Media Insights

Gender Group Age Group
O @) ® @
’ Facebook & Instagram Reach TikTok Total Video Views
(Source: Dec 2023)
25-34

50.7% 49.3% 1% 78,500"'

TikTok Total Video Likes


https://www.instagram.com/malaysiakini
https://www.facebook.com/Malaysiakini/
https://m.malaysiakini.com/
https://www.malaysiakini.com/
https://www.linkedin.com/company/malaysiakini

TRAFFIC (READERS & FOLLOWERS)

Ol ORENE

870,088 8,072,467 9,175,000

Overall Monthly Desktop Unique Readers Overall Monthly Desktop Pageviews Collective Social Media Followers

3,354,706 31,503,485

Overall Monthly Mobile Unique Readers Overall Monthly Mobile Pageviews

Source: Google Analytics & Social Media, Dec 2023



https://www.instagram.com/malaysiakini
https://www.facebook.com/Malaysiakini/
https://m.malaysiakini.com/
https://www.malaysiakini.com/
https://www.linkedin.com/company/malaysiakini
https://www.tiktok.com/@malaysia_kini?_t=8cxeIUB7Sgk&_r=1
https://twitter.com/malaysiakini

AUDIENCE INTEREST SEGMENTS
Top 10 Categories

[ DA Vg NT NEWS %
2 B

=
Entertainment Lifestyle & Hobbies News & Politics Health & Sports
2,751,880 1,293,753 1,215,011 1,015,712
9 &g
U 0): ¥ &
....... ‘ i
Business & Finance Shoppers Travel Technology
707,222 583,220 526,917 462,591

Source: Google Analytics, Dec 2023

Food & Dining
845,074

o

Auto Enthusiast
280,445




AUDIENCE DEMOGRAPHIC

GENDER GROUP

® ®
Male Female
54.75% @) | e e osme 45.25% (D)
54.24% wm) 4576% m)
AGE GROUP
O @ O O O O
\ \/ Le L -
= e ‘
18-24 25-34 35-44 45 - 54 55-64 65+

11.74% (D) 11.25% (D)
2.10% (m) 7.50% (m)

15.93% (D) 26.49% (D) 19.39% (D) 15.22% (D)
23.32% (M) 25.58% (M) 28.29% M) 13.21% (™)

Source: Google Analytics, Dec 2023




Audience Figures (Desktop & Mobile)

HOME PAGE
ENGLISH MALAY CHINESE TAMIL
Ve 7,629,249 13,082,424 1363,030 11,592
@ " 00:03:53 00:04:04 00:03:51 00:00:55
INSIDE PAGE
ENGLISH MALAY CHINESE TAMIL
UL vt 1,222,989 1,737,588 223,888 4,363
Page 5,948,080 10,471,502 1,056,534 13,541
@ Do 00:02:04 00:02:15 00:01:40 00:02:02

Source: Google Analytics, Dec 2023




PART I:
HALALTUJU

Talkshow- Podcast

Publications Channel: klni@ mqlqysia kini




1.0 ‘Halal Tuju’ Online Talkshow Series Publicities

Platform

Kinihalal

Malaysiakini
(EN/BM)

Pre Publicity

5x Social Media Posting
Facebook, TikTok, LinkedIn

2x EDMs
SMEs/Halal Biz Audience/ JAKIM
Database (~20k emails)

Online Banner

Billboard (Desktop)

Mobile Rectangle (Mobile Web)
500,000 Impressions

5x Social Media Posting
Facebook, X, Instagram, TikTok

During Publicity
(~40 mins)

Live Stream across Broadcast
platforms:

Kinihalal Facebook
Malaysiakini Facebook
Malaysiakini LinkedIn
KiniTV YouTube
Sponsor’s FB Page
(Optional)

Ad items throughout tallshow:
Pre-roll

Overlay (Poll/ Survey)
Description Message
Brand Mentions

Post Publicity

2x Snippet Video TikTok
~1 mins each
(Key takeaways from the speaker)

1x Post-Press Release Article
1x FB Post
(Key takeaways from the speaker)

1x Media Interview for Topic Sponsor

~2 mins
1x FB Post

*Sponsor can utilise this video for
their own campaign.

Target: ~100 sign-ups @Zoom per Episode, collect %50 of Potential Leads
(Participants Contact Database - those selected YES to receive client’s newsletter).

*Services include by Kinihalal: Talkshow organising, panelist relations, content development, participant registrations, video production and broadcast channels.



1.1 (Pre-Publicity) A&P Items: Registration Selected ‘yes’ to receive Client’s newsletter

Online: ZOOM

Topic

Desriation

Tiver

Webinar Registration

Noghony Digital Ideoiy, Conplermening o Dighal Space

Rl od of Screetvic and A has soocthined the auatication grocess Urough
reengriticn ot ide #3ce, MgaTemt vid pYmaAsE 302 wouns dig b derety eycteen will
whow paaple (o prose St et o st g Seger documint,

\inzee the MyDleital Rkagrok, f=a Nybzasl Dgtal idenety [NEH] I hily oxpacted re 2a
irphanrsrred by 2025 wnd the L use i NDIwil sl

i T
AZENTy L0 PR NN N IN e wil bz fed by Jabatan Pend aftaran Negard OPN]

20 by NEC Corpuwaticn. (153 s
W o indare:
vekp unbre o

Fwakere

> et Moz Head of F ot e Sakitions, NES Camparation of
Molayely
- Eatdan Rigar CHed Funcirian CMead, MyTTE1al (a bitiario Loder the pndew of the
Svicre Minvaecs Coparmnea)

Ll I MIfA Dy Shmerar, 15T Dndgan, Natiansl Regicteefos D poetresat of
Volayeiy

Madanatar
“araere Sogh, Criat Exveathen Offen Thzhal Nowe Aely

e L. 201 U4DD 1M 1 Kl

TOPIN
TECH

Toctusigy brwmatkn Pos: Cod-A9

First Name * Last Name *

Ty Ting Chis
Ernail Adcdowss © Confiren Emuil Addoess *
tingtingchiaSgmail com

tegtingchia@gmal.com

Organzaticn *

Job Tite *

Would you like to receive more
information about
(Client/Talkshow Sponsor)?

Do you have a question tor the sotasers? Type your one
1Fere ‘

Wl you Sl to recuive mure infurmation sbost NEC Corpurstion of Malaysia® *

! One.,

Infarmatiaon you provice when registering will be shared with the account cvwvar and host ad can be used e shared by them in accordanc
with thei- Terms and Privacy Policy.

Join Webinar in Progres:

By registering, | agree to Malayskal

Inl's Privacy Pollcy 35 well 23 NEC Cerporation of Malaysa's Privacy Pollcy

KinEvares, on behalf of Mal;

receyieg updates and pe

kind may collect, ob
sl manrids fram X

ore and process my perzonal data that | prowide in this form for the purposze of




1.2 (Pre-Publicity) A&P Items
EDM Newsletter

SocMed Posting
° Kinihalal Facebook, TikTok, Linkedin . JE——
° Malaysiakini Facebook, X, IG, TikTok I

B CIMBISLAMIC

Online Banner
° Kinihalal (Billboard)
° Malaysiakini (BillBoard, Mrec)

Sywda temai
Woderaton Keritaial

w
= moeowmom malaysiakini oa @ sm
bl B gz @
e“ It's time to

e\ GO HALAL!
R 7 Explore limitless potential and

Zahid tak pernah AFL akan minta Rafizi saran Dewan Tumpuan SPRM kes Saksi: Bapa, adik opportunities of going Halal

minta saya penjelasan kelab Rakyat ambil skala besar, bukan bekas MP Labuan - Whh yout busiess
gugurkan kes - gunalogo syarikat tindakan pada MP lagi bilis - PM pemegang saham Thurs, 6 July 2023 - i
Anwar vape Machang terendah LLPM 4.00PM CEO, CIMB Islame Bank Barnad

aa Athadi

N faizal Ghazol ficir Reduan Abdul Rashid
47 minitlepe it

3pm-4pm

- Y Using Takaful and Hibah
8 o for Islamic Estate Planning
klni. Bual Bicara Kewangan Islam o cnrh;KBIKS"L/-“«;\AIC il i Mon, 29 November

KiniTy

Program CSR CIMB Islamic w 4 ers QI malaysia

Memajukan Perniagaan Mikro
Missed the LIVE yesterday aftemoon? Check out "Using Takaful and Hibah for Islamic

20Feb 2023 | 3 pm (EIEANTD [LIVE NOW] Estate Planning’ o

Stay tuned for more episodes coming your way!

Rokan suatagk

£

ook Page or on KiniTV YouTube

To expand the opportunities and develop the Halal Industry market, every ...see more

Moderator:
Syilda Ismail, Senior Executive Producer, Kinihalal

Let's Talk Islamic F e sroughttoyouby g CIMBISLAMIC

Dibawakan Panelists
khas oleh Ahmad Shahriman Mohd Shariff, CEO, CIMB Islamic Bank Berhad
Apa yang B CIMBISLAMIC Muhammad Fikri Mohamad Rawi, CEO, Sun Life Malaysia Takaful Berhad

DR, MOHAMED FAMOOZ
SN ABDUL KR

Capacity Building ..o

for Islamic Financial cosomen

diperlukan untuk

Redzuan Idrus, Legal itis & Estate C Itant

Eneranc.akkan and Halal Industry T b
industri Halal e
pasca pandemik? — P Lot

iy
AT v

Show starts in:

28 Jan | Jumaat (] Live|
5 ptg - 6 ptg malaysiakini 01:53
kinitg

Capacity Building for Islamic Financial and Halal Industry | To expand...




1.3 (During-Publicity) A&P Items

Elzie Darwinna | PK Alumni 2... Razali Yatim | Abmnii<Taa ...

)

wagmizyzez RCIMBISLAR

Capacity Building
for Islémic Finanicial
and Halal Industry

Igital Transformation:
re We Ready For It?

b . Replenishing
The Earth:
’ 'ould you contribute?

owsnanene [ i 72

chomckonimosde il CIMBISLAMIC




1.4 (Post-Publicity) A&P Items

*Sponsor can utilise the video for own campaign direction.

Snippet Video Post Press Release Media Interview

e Kinihalal TikTok o e Kinihalal Section on Malaysiakini

N Kinihalal Section on Malaysiakini . . . e s
e  Malaysiakini TikTok e  Kinihalal & Malaysiakini Facebook e Kinihalal & Malaysiakini Facebook

Kinihalal

Produk Penjagaan Diri Halal
Penting untuk Skymatics

Qisah Wakaf AsNS e

Taman Sinar H;

Peace of Mind with ZUS Coffee

Wakaf ASNB Melakar
Senyuman di Wajah Penghuni
Taman Sinar Harapan Ziyad
Zolkefli Cheras

myBurgerlLab’s

New Central Kitchen
is now Halal

@ myBurgerLab

Jul 21, 2023 11:06 AM



https://www.tiktok.com/@kinihalal/video/7272980999145835794
https://www.facebook.com/watch/?v=6404664486290733

2.0 Talkshow Series in 2022

In-partnership with

s CIMBISLAMIC

Impak Positif Kewangan Sosial Kepada Pembangunan Komuniti
Impak Positif Kewangan Sosial Kepada Pembangunan Komunit

Ikuti saran langsun

Kkalini bersama hos anda, Syilda lsmail dan pr.

Doing well while doing good! ESG for SMEs CIMB GreenBizReady
Infine ith the Malaysian Govemment's aim of advancing the sustainabilty
agenda as part of a holstic and inclusive economic approzch. GreenizReady
of CIMB hopes to catayse th E5 towards the gre

©0O ou e deanand 5

Apa yang diperlukan untuk merancakkan industri Halal pasca
pandemik?

Melihat kepadz ekosistem hala), pensjian dan piawaien sudzh ada. Tetepi
bagaimana pula dengan keupayaan syarikat kita? Kira-kira 98% daripada
merek adalah PKS dan mereka memeriukan bimbingan, vang dan paszran,

Using Takaful and Hibah for Islamic Estate Planning
Using Takaful and Hibah for Islamic Estate Planning

Join us in discussio

©O vihanmas

im and 11 others- 4 comments: 245K views

Program Keusahawanan Taylor's-CIMB Islamic
Program Keuszhawanan Teylor's-CIMB Islamic

sy lsmai, A

:eemed panelists on Takaful and Hibah for lslam..

Pengurusan Harta Melalui Hibah: Adakah Perlu?
Pengurusan Harta Melalui Hibah: Adakah Perlu?

Pengurusan dalam pembahagian harta pusaks merupakan tindakan yang.

08«

afiga Mohd Ridzuan and 9 others:7 comments- S3.9K view

Capacity Building for Islamic Financial and Halal Industry
=== To expand the opportunities and develop the Halal Industry market, every
party needs to partcipate and have certain levels of knowledge and skill
required for capacity bui let's see wha

QO syilda smail, Aisha Raf

Replenishing The Earth: Would you contribute?
= Replenishing The Earth: Would you contribute?

Asthe 2020 Living Planet Report demonstrates, it is impossibl for any.
iz 65K views

Digital Transformation: Are We Ready For It?
Digitalisation has proven to be almost essentialfor a business success todzy.
However, do we really understand the meaning behind “digital

2 transformation” and are we on the right track?...

Program CSR CIMB Islamic Memajukan Perniagaan Mikro
Program CSR CIMB Isamic Memajukan Perniagaan Mikro

Sejak pandemik melanda negara kta, ramai individu yang menceburkan dir
© i Rafioa ohd Ridzuan ens

Kinihalal Talkshow Playlist @Facebook :
https://www.facebook.com/watch/106806154410357/665109230762401

Episode 1

Episode 2

Episode 3

Episode 4

Episode 5

Episode 6

Episode 7

Episode 8

Episode 9

Episode 10

24,398 Views

25,774 Views

23,466 Views

28,702 Views

51,619 Views

28,705 Views

24,780 Views

56,584 Views

51,000 Views

44,250 Views

505,172 Reach

518,732 Reach

389,103 Reach

405,299 Reach

401,898 Reach

390,917 Reach

208,107 Reach

223,198 Reach

308,000 Reach

315,200 Reach

Pre publicity (>15% Open Rate)
Post publicity (>14% Open Rate)

Pre publicity (>15% Open Rate)
Post publicity (>14% Open Rate)

Pre publicity (>14% Open Rate)
Post publicity (>13% Open Rate)

Pre publicity (>14% Open Rate)
Post publicity (>13% Open Rate)

Pre publicity (>14% Open Rate)
Post publicity (>13% Open Rate)

Pre publicity (>14% Open Rate)
Post publicity (>14% Open Rate)

Pre publicity (>13% Open Rate)
Post publicity (>13% Open Rate)

Pre publicity (>13% Open Rate)
Post publicity (>13% Open Rate)

Pre publicity (>25% Open Rate)
Post publicity (>13% Open Rate)

Pre publicity (>21% Open Rate)
Post publicity (>19% Open Rate)


https://www.facebook.com/watch/106806154410357/665109230762401
https://www.facebook.com/kinihalal/videos/615916613170450/
https://www.facebook.com/kinihalal/videos/614860039814408/
https://www.facebook.com/kinihalal/videos/333107761928140/
https://www.facebook.com/kinihalal/videos/524340645762898/
https://www.facebook.com/watch/?v=705877807372824
https://www.facebook.com/kinihalal/videos/377601204519057/
https://www.facebook.com/kinihalal/videos/1198413314355188/
https://www.facebook.com/kinihalal/videos/913381556496013/
https://www.facebook.com/kinihalal/videos/1158345694880990/
https://www.facebook.com/kinihalal/videos/733527658219340/

3.0 Special Package Cost

*Talkshow episode do not share with other *Talkshow episode do not share with other
sponsors/advertisers. sponsors/advertisers.
e 1x Talkshow Episode e 1x Talkshow Episode e 1x Talkshow Episode
e Ix Speaker slot e Ix Speaker slot e 1Ix Speaker slot
e Adltems e Adltems e  Ad ltems (Pre, During, Post Publicity)
(Pre, During, Post Publicity) (Pre, During, Post Publicity) e 50 Participants Contact Database
[Value Added] [Value Added] 1x Media Interview Video
1x Media Interview Video [Value Added] 1x Press Release
*Sponsor can utilise the video for own campaign *Sponsor can utilise the video for own campaign
direction. direction.
RM5,000 RM15,000 RM20,000
6% SST applicable 6% SST applicable 6% SST applicable
(Total worth: RM10,000) (Total worth: RM30,000) (Total worth: RM80,000)
Discounted “50% Discounted “50% Discounted “83%

*Services include by Kinihalal: Talkshow organising, panelist relations, content development, participant registrations, video production and broadcast channels.



PART 2:
Halal Heroes

Docuseries Video

Publications Channel: klni@ mdldy5idkini




HALAL HEROES

Docu-series of Global Halal Industry Players that has
contributed significantly in the halal industry.

Upholding the halal and toyyib brand and aspire other
entrepreneurs to embrace the halal industry.

Total: 13 Episodes (Docu-series)
Proposed Timeline: Jan - Dec 2024

Format: Mini Documentary (Full Version + Shorts)
Duration: ¥3 mins + “1 mins
Language: EN/BM (with subtitle)

Syarikat pengeluar mi segera Vit's komited
pastikan halal sejak 1975.

Publication & Circulation Platforms:

i) Kinihalal (Desktop & Mobile) HP Halal Story

ii) Malaysiakini (Desktop + Mobile) HP KiniHalal Section
iii) Kinihalal (SocMed) Facebook, LinkedIn, TikTok

iv) Malaysiakini (SocMed) Facebook, X, Instagram


https://www.facebook.com/mkinibm/videos/631326984458482

ARTICLE PUBLICATION

© nNaw

Halal News

Produk Penjagacn
Diri Skymatics:
Selamat, Halal,
Efektif

Produk Penjagaan Diri Halal
Penting untuk Skymatics

= MK N BM ZH TA

Pengumuman

Shopee Memperuntukkan
Sehingga RM50 Juta untuk
Pelajar Malaysia

Terkini

.

Placement: Kinihalal (Dekstop & Mobile) Homepage Halal News
Malaysiakini (Desktop & Mobile) Homepage Kinihalal Section(BM)

*Services included: Article page design, article hosting on Kinihalal.

Asnaf disaran kemaskini
makiumat penyambungan

sewa rumah

Global Sukan  Seni & Hiburan

KOPETRO jalin kerjasama
strategik dengan
CARSOME, platform e~
dagang automotif
terbesar di Asia Tenggara

UEM Sunrise bakal
melancarkan
pembangunan
berorientasikan transit
pertamanya, The
Connaught One

Kolum  Surat

Lagi 5

1 A2350]
¥ )

Platform digital baharu
dibangunkan HDC bakal
bantu proses permohonan
pensijilan halal

Ulasan Log

= malaysiakini 2 Q

terkini untuk anda

UEM Sunrise bakal melancarkan
pembangunan berorientasikan
transit pertamanya, The
Connaught One

Taipei - Destinasi Membeli-
belah Paling "Trending” &
Sempurnat

Penang Halal International
hosts athree-day Halal Expo
and Conference

Kinihalal Lagi 3

Kinihalal Lagi >

Taipei - Destinasi Membeli-
belah Paling “Trending” &
Sempurna!

Penang Halal International
hosts a three-day Halal Expo

and Conference
Acara Lagi >
22 Jul 23 o i Aperena
Mental Health Awareness Convention===s (),
2023 i e
—

Grand Hall, Taylor University Lakeside




What we will produce for Halal Heroes?

Documentary Video
+

1 Short Video

1 Full Mini '

Guaranteed result:
<70,000 views

7 x Social Media Postings

+
1 x Website Posting

Halal Heroes

1 x Write-up Article
+

1 x Graphic/Picture

rn'( DI hatel

Article

Guaranteed result:

5 x Social Media Postings 2,000 reads

+
2 x Website Postings


https://www.instagram.com/malaysiakini
https://www.facebook.com/Malaysiakini/
https://www.linkedin.com/company/malaysiakini

Special Package Cost for Halal Heroes 2024

Halal Heroes

Format: Documentary (Magazine)
Duration: 3 mins (Full Version) + 1 mins (Shorts)
Language: EN/BM (with subtitle)

Video Publication:

1 Video
(Video by Kinihalal)

~70,000 Views

Video Website (Desktop + Mobile)
Production i) Kinihalal Homepage Halal Story Section 7 Posts (Worth: RM40Kk)
RM20,000
Social Media 6% SST applicable
i) Kinihalal Facebook, LinkedIn, TikTok 1 Website Post
ii) Malaysiakini Facebook, X, Instagram, TikTok (Total worth: RM58,000)
Format: Article *Extract from the video. Discounted “65%
Language: EN/BM (Length: <700 words each) 1 Article
(Write-up by Kinihalal)
+ Article Publication: Website (Desktop & Mobile) ~2,000
Halal Heroes i) Kinihalal Homepage Halal News Section Reads/ Pageviews
Article ii) Malaysiakini Homepage Kinihalal Section 2 Website Posts
(Worth: RM18k)
Social Media Page
i) Kinihalal Facebook, LinkedIn
ii) Malaysiakini Facebook, X, Instagram 5 Posts
T&C:
1 Kinihalal services include ideation, shooting within Klang Valley, copywriting, voice-over, broadcast channels and social media boosting.

2. All contents’ copyright are mutually owned with the client. This package is valid until 31st December 2024.



PART 3:
Kinihalal Cover Story

Media Interview ARTICLE

Publications Channel: kIni@ mCI|CIYSiG kini




1.1 Halal Cover Story (Article Circulation)

Placement: Kinihalal (Desktop) Homepage Site Take Over + (Mobile) Homepage First View
Malaysiakini (EN/BM) (Desktop) Homepage Site Take Over + (Mobile) Homepage First View
Kinihalal & Malaysiakini (EN/BM) Social Media Pages: FB,TW,IG,TikTok,Youtube

Duration: First 2 Days of article publication (Frequency Cap: 1 view / reader / day) (Click and link to the full article)

(Desktop) Homepage Site Take Over

Adclosein8s. X

& myBurgerLab
& iy BungerLab Exclusive Interview

e ' N (Mobile) Homepage

SExelusiventerview = \ Mobile First View
A Story /0f Buns, Nasi Lemak Y o -

" & Halal Certification

Chin Ren Yi

Co-Founder & CEO of myBurgerLab :
% A Story Of Buns, Nasi Lemak
G & Halal Certification

Chin Ren Yi
Co-Founder & CEO of myBurgerLab

Read More




1.2 Halal Cover Story (Articles & Results)

A Sto;y of Buns,
~“Nasi Lemak &\}

MYBURGERLAB'S NEW CENTRAL KITCHEN IS NOW HALAL!
bt Aug 26, 2023 200 AM - Updoted: Aug 26, 2028 TH02 AM

Bock in 2012, inspired by ShakeShack and In-N-Out, three friends decided
that Malaysia needed its own premium burger experience 100,

“We wanted to create a space where our guests can enjoy juicy burgers
on a fresh bun, while we get o play around and experiment with creative
flavours and techniques. And so, myBurgerLab was bom in July 2012 at
Seapark, Petaling Jaya” said Chin Ren Vi, myBurgertab’s co-founder.

BurgerLab Halal Journey
Reads: 2,457

"

DATO' SERI MOHD KAMAL, ZAITUN BEAUTY KONGSI
PERJALANAN HALAL DALAM INDUSTRI KOMESTIK
Iatact Mow 05, 2022 655 P - Upckotect 856 Pt
Pada awal 70an, perundangan Halal di Malaysia sudah termaktub
dalom perundangan yang didapati dalam Akta Perihal Dagangan 1972,
Akta Makanan 1983 dan Akta Perlindungan Pengguna. Seawal itu juga

i produk dan dirl, Zaitun, yang

i hukum syariah beriaku

pengeksportan ke luar negara sepert Brunei, Singapura, Indonesia dan
sabagainya Dato’ Ser Mohd Kamal Eusull Teh yang merupakan anak
kepada pengasas Zaitun Kosmeti Industri Sdn Bhd iaitu Allahyarham
Dato’ Seri Dr. Hj Eusulf Teh, i dan
terhadap pembangunan industri haldl di Malaysia yang juga
melibatkan kejoyoan jenama produk kosmetik halol pertama di
Malaysia poda satu masa dahulu.

*Poda waktu itu, kebanyakan orang siam hanya melihat kepentingon
halal pada dan kurang o radap i
halol terhadap penggunaan produk harian seperti kosmetik
barangan mandian”, kata Dato’ Kamal sewaldu ditemui i pejabat baru
Zaitun di Selayang tempoh hari. Kesedaran terhadap penggunaan
produk halal amat kurang kerana orang siam kebanyakannya
menitikberatian kuallti halal dalam makanan. Zaitun Industri pada
waktu itu menjodi perintis produk halal pertama di Malaysia yang
dihasilkan sendiri oleh orang lsiam untuk orang isiam dengan slogan
‘gunakan tonpa wos-wos'.

Peratusan orang lsiam adalah komunill yang tertinggi i Malaysia,
walaupun bidang ekonomi dikuasai oleh orang bukan isiam, tstopl

Zaitun Beauty Halal Journey
Reads: 2,692

JOIN US IN THE BIGGEST HALAL EVENT
IN PENANG & NORTHERN REGION, MALAYSIA !

23 - 25 JUNE 2023

SETIA M CE CONVENTION CENTRE S ARENA, PENANG
CATALYSING HALAL GROWTH IN A FRAGMENTED WORLD

THE FUTURE OF HALAL IN A DIGITAL BUT FRAGMENTED
WORLD
Publihact Jun 16, 2009 20 M - Updotadt 128 i
The halal industry is much more than just food on your piate. it

ti from food production to
consumerism. Apart from food, there are also sectors such as isiamic
finance, modest fashion, media and recreation, Musim-iriendly travel,
pharmaceutical, and cosmetics.

As of 2023, it is estimated that there are over 201 billion Musims in the
world which comprises 25% of the world population. In ASEAN, that's 240
milion Musiime (42% of ASEAN). With the Musiim population rapidly
expanding, comes an increased demand for halal products worldwide.

Although it is a boorming market, most of the top exporting countries of
Haldl products globally are non-Musiim states. Whereas, if we look ot the
biggest importer, specifically in halal-certified food, Saudi Arabia comes
in first place, followed by Malaysio, while UAE, Indonesia and Egypt
occupy the third, the fourth and the filth position respectively.

A vast majority of Muslims consume and use halal products. Yet, we still
do not find any significant Muslim brands effectively catering to a larger
global audience. This should be a woke-up coll for Musim countries to
dive into becoming *halal creators” too, instead of only being
consumers.

Join the Biggest Halal Event in northern Malaysia!

The Penang Intemational Halal Bxpo and Conlerence ( ) 2023
happening from June 23 to June 25 is a premier event that would be

PHI Halal Expo
Reads: 2,623

WAKAF ASNB:
AKHIRAT
Pubiishact Jun 14, 2028 KOAT AM - Updotact W52 Al

Amatan berkongsi rezeki sudoh menjodi sinonim dalam kalangan raicyat
Malaysia. Amalan ini didorong oleh nilai-nilai kebaikan, empati don
kasih sayang ia melolul dalom bentuk wang
ringgit, harta benda, makanan dan manfoat yang kain. Amalan ini
sangat digalaikan dolom ajaran lskam mesalui fiman Allah SWT dalam
surah Al-Bagarah ayat 261

Amalan berkongsi rezeki ini amat berkail rapat dakam memenuhi
tuntutan Maqasid Al-Syariyy harta P salah
satu dari ima masichat yong il ian bawoh peri Al
Dariiryyat. Harta merupakan amanah daripada ABah SWT dan periu
diurus dengan baik dan berkesan sebogai pelengkap ibadah dan
memenuhi keperiuan kebajikan sosial oleh golongan yang memeriukan.
Isiam menganjurkan amalian mulia dan amat menggaliakkan
pemegang harta gsi rezeld atou harta kepada
Aliah bagi tujuan kebaikan.

Terdapat i og kepada
masyarakat di dalom isiam yang telah digariskan melalul konsep 2okat,

ASNB Wakaf
Reads: 3,870

Source: Google Analytics



https://kinihalal.com/post/news/6KArEWQrfXBGTS8sNnW19H#myburgerlab%E2%80%99s-new-central-kitchen-is-now-halal!
https://kinihalal.com/post/news/c5uGxjfqBuiR5YVsSYbZve#dato'-seri-mohd-kamal,-zaitun-beauty-kongsi-perjalanan-halal-dalam-industri-komestik
https://kinihalal.com/post/news/wHi5od1RfodoRjTEzoJCLF#the-future-of-halal-in-a-digital-but-fragmented-world
https://kinihalal.com/post/news/f39fThk4rvmzanLhaosANX#wakaf-asnb:-gabungan-pelaburan-saham-dunia-dan-akhirat

1.3 Halal Cover Story (Publication Platform Kinihalal.com)

Kinihalal (Desktop & Mobile) Homepage Halal News Section
Services included: Article page design, article hosting on Kinihalal.

Kinihalal Homepage (Desktop) ‘Halal News’ Section

Jalal

“a g
“—m : —
iz ol Gmader T o TS KAT FITI B
- = By
N | N R e
R, 3 T
- o o Hari pert
@‘, b Progra R B Isla ari pertama
= Lyl hatal ema an Perniagaa 0 Ramadan? Jom
(s — cuba 4 amalan ini
0
” Program CSR
CIMB Islamic Memajukan
Perniagaan Mikro
= = CIMBISLAMIC
> == >

Bayar Zakat Fitrah di
Selangor Ikut Harga
Beras

Mar 20, 2023 4:41 PM

View more >

PPZ-MAIWP lancar
kempen Ramadan
Anugerah Terindah

Digital Shariah-
Compliant
Investment Platform
by Saturna

Mar 13, 202!

AA & kinihalal.com @]

Kinihalal
Homepage
(Mobile Web)
‘Halal News’
Section


http://kinihalal.com/
http://kinihalal.com/

1.4 Halal Cover Story (Publication Platform Malaysiakini.com)

Malaysiakini (Desktop & Mobile) Homepage Kinihalal Section (BM) / Announcement (EN)
Services included: Article page design, article hosting on Malaysiakini

Malaysiakini (BM) Homepage ‘Kinihalal Section’

m< N OBM B TA

MP: Kerenah birokrasi

masalah dalam tahun, denda RM50k pada bantah RUU pencen di Jom sertai perbincangan kllqng mesra N

permohonan kerakyatan pedofil buat 'livestream' Perancis Tech & Inovasi! alam baharu di
Bandar Enstek
Halal Hub

Terkini  Global

KYjaan cadang penjara 20

Sukan Seni&Hiburan Kolum Surat Ulasan

Lebih sejuta sertai demo =

— malaysiakini

terkini untuk anda

Kinihalal Lagi »

Ajinomoto buka

Is Halal Investing
tagi ~f Kinihalal Lagi Compatible with
?
PPZ-MAIWP lancar Hari pertama Ramadan? Jom ESG Goq Is :
kempen Ramadan cuba 4 amalan ini dulu
Anugerah Terindah
Acara i
N " Sertai Projek BacaBaca PPZ-MAIWP lancar kempen ng' >
Pasaraya Premium Village dan buat perubahan Ramadan Anugerah Terindah
Grocer Dibuka di Gamuda dalam perjalanan
Walk, Kota Kemunin e oK
; g 22 Dec 22 2 =
DY o &
Pengurusan Harta ! %

& malaysiakini.com

Malaysiakini (BM)
Homepage
‘Kinihalal Section’


https://www.malaysiakini.com/en/search?q=advertorial
https://m.malaysiakini.com/my

Package Cost for Halal Cover Story (vuiid until 31st December 2024)

“ Inventory (Cover Story) Package A Package B

Cover Story
Write-up

Cover Story
Circulation &
Publication

(Kinihalal &
Malaysiakini)

Article Write Up Cover Story: Special Features / Media Interview

Interviewees & Topic: TBC by client
Language: EN/BM (Length: < 1,000 words each)
"Article’s copyright is mutually owned with client.

Digital Banner Circulation: Websites (Desktop & Mobile)

(Period: First 2 Days / Article) (Freq. Set: 1 View / Day)

i) Kinihalal + Malaysiakini (Desktop) Homepage Site Take Over
(Mobile) Homepage First View

Article Publication: Websites (Desktop & Mobile)

(Period: 1 Week / Article) (SOV: 100%)

i) Kinihalal (Desktop & Mobile) Homepage Halal News Section
if) Malaysiakini (Desktop + Mobile) Homepage KiniHalal Section
/Announcement Content Section

Article Circulate: Social Media (Period: 1 Week / Article)

i) Kinihalal (SocMed) Facebook, LinkedIn

ii) Malaysiakini (SocMed) Facebook, LinkedIn

Posting Format: Article images with caption and URL link,
#hashtag, handshake/tag with client’s pages.

Discounted Package Cost

1 Article
(Write-up by Kinihalal)
(Worth: RM2,000)

N/A

1 Week
on Kinihalal + Mkini (D&M)
(Worth: RM10,000)

2 Posts
on Kinihalal
(FB+LI)
(1 post per article)
(Worth: RM3,000)

RM 7,000
(Total Worth: RM 20,000)

1 Article
(Write-up by Kinihalal)
(Worth: RM2,000)

2 Days
on Kinihalal + Mkini (D&M)
(Worth: RM5,000)

1 Week
on Kinihalal + Mkini (D&M)
(Worth: RM10,000)

4 Posts
on Kinihalal + Mkini (FB+LI)
(1 post per article)
(Worth: RM6,000)

RM 10,000
(Total Worth: RM 23,000)



PART 4:
Review by Kinihalal

Tiktok Video

q
Media Publications Channel: m(




Review by Kinihalal
Duration: “Imin/video

Format: Service/ Product Review with logo endorsement by Halal Integrated Platform, Halal Development Corporation (HDC)

Interview Video

FAZIL IRWAN SOM

£0 OF PENANG HALAL INTERNATIONAL

o 2
B % 3reposby name is
@Kinihalal Fazil Irwan Som

ple misinterpret about HALAL
sre- CEO of Penang Halal ... more

J1 @@Kinihalal Original Sound

E.g: CEO PIHEC
Total: >30,000 Views

Explainer Video
‘0 I’:;‘
4

( SAUDIINTERN;
8 o

| 'Sea trai
/I @@Kinihalal Original Sound

E.g: Verify Halal App (Serunai Commerce)
Total: >600,000 Views

Event Coverage

Available at Starbucks store
19 September 2023

E.g: Starbucks x Disney Launching
Total: >3,000 Views


https://vt.tiktok.com/ZSLBosUL5/
https://vt.tiktok.com/ZSLD9nmpU/
https://www.tiktok.com/@kinihalal/video/7276635919317355783
https://www.tiktok.com/@kinihalal/video/7279705043496865042

Where the video will circulate/publish?

@Kinihalal

@kinihalal
12 7862

Following Followers

Kinihalal Tiktok Message 2 v
kln Ih 0/0/ 1 ht‘:lljvsv;l:(l:]ll(lzfi;z:halal

Followers: 7,888
Likes: 78.6k

Produk penjagaan
diri "n’:«’.
pentingkan Halal,

t & B

fektif. ik

smg!fj' =

Malaysiakini

mc<

@malaysia_kini

16 103.6K
Following Followers

&= -

1M

Likes

o -

Malaysiakini's official tiktok account

(4 Subscribe

() Belanjawan 2024

REMAJA ANJUR
‘DEMONSTRASY SOKONG
PALESTIN DI ROBLOX
26 OKT08ER 2023

&

(®) Dewan Rakyat

Malaysiakini Tiktok
@malaysia_kini
Followers: 138.2k
Likes: 1.6M



https://www.tiktok.com/@malaysia_kini
https://www.tiktok.com/@kinihalal

Package Cost for Review by Kinihalal (TikTok)

Video
Production

Video
Circulation

Halal Review by Kinihalal

Format: Service/ Product Review
with logo endorsement by Halal Integrated Platform,
Halal Development Corporation (HDC)

Length: “Imin (Language: EN/BM)

*Video production via mobile phone with subtitles w/o voice-over.
*Max 1 editing per video, for additional editing services will occur
surcharge.

Video Circulation: Social Media

i) Kinihalal TikTok, Facebook, Linkedin
ii) Malaysiakini Tiktok

iii) HIP Tiktok/Linked/Facebok

*Boosting service included RM100/video.
*SocMed Posting Format: Video caption, URL link, hashtag and
handshake with client’s socmed page.

Discounted Package Cost

4 Videos
(Video by Kinihalal)

(Worth: RM4Kk)

12 Posts
on Kinihalal + HIP

(Worth: RM8.5k)

RM 8,000
(Total Worth: RM12.5k)

Discounted “20%

12 Videos
(Video by Kinihalal)

(Worth: RM12k)

24 Posts
on Kinihalal + HIP

(Worth: RM17k)

RM 15,000
(Total Worth: RM29k)

Discounted “60%

24 Videos
(Video by Kinihalal)
+

2 TikTok Live
(Non-selling)

(Worth: RM28k)

48 Posts
on Kinihalal + HIP

(Worth: RM34Kk)

RM 25,000
(Total Worth: RM62k)

Discounted “60%



Contact Us

Executive Producer

4 \ syilda Ismail
e Syllda@malaysiakinicom | 011 23223129

Media Sales

LN\
ﬂ Syahirah Ibrahim
- ==Y syahirah@malaysiakinicom | 017 619 0307

Zuhairah Zaimuddin
zuhairah@malaysiakini.com | 011 6567 6168

kini@ malaysiakini

PJ51 Business Park, No 9, Jalan 51/250a, Off Jalan
Tandang, 46050 Petaling Jaya, Selangor


mailto:syahirah@malaysiakini.com
mailto:syahirah@malaysiakini.com
mailto:syahirah@malaysiakini.com

