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Publications Channel:



Kinihalal is a Go To Halal Channel, that 
speaks and showcases in narration and 

editorial of consumer trust, market potential 
in halal and Islamic lifestyle, expanding 

customer base and positive brand 
perception. 

Kinihalal style is to elucidate and clarify the 
audience by stories that tell through 

predominantly videos and visualisation 

Media Publications Channel:



The brand name : 
Kinihalal, to co-align with 

JAKIM’s YaKINIHALAL Malaysia 

Media Publications Channel:



Kinihalal is a Go To Halal Channel, that speaks and showcases in narration and editorial 
of consumer trust, market potential in halal, expanding customer base and positive brand 
perception.

Halal Tuju 
Talkshows

Halal Heroes
Branded Video

Halal Cover Story
Article

Halal Review
TikTok Video

FLAGSHIP PROGRAM

BROADCAST CHANNEL

OTHERS PROGRAM

About Kinihalal

Halal CSR
Video
Article

https://www.kinihalal.com/


41,461+

9,824+

54,996+
Overall Monthly website Unique Readers

Collective Social Media Followers

Overall Monthly website Pageviews

(Source: Google Analytics, Dec 2023)Kinihalal Traffic & Insights

Social Media Insights

56,318
Facebook & Instagram Reach 
(Source: Dec 2023)

436,202+
TikTok Total Video Views 

78,500+
TikTok Total Video Likes

    Gender Group

50.7% 41%
25 - 34

Age Group

49.3%

https://www.instagram.com/malaysiakini
https://www.facebook.com/Malaysiakini/
https://m.malaysiakini.com/
https://www.malaysiakini.com/
https://www.linkedin.com/company/malaysiakini


870,088 9,175,0008,072,467
Overall Monthly Desktop Unique Readers Collective Social Media FollowersOverall Monthly Desktop Pageviews

3,354,706
Overall Monthly Mobile Unique Readers

31,503,485
Overall Monthly Mobile Pageviews

TRAFFIC (READERS & FOLLOWERS)

Source: Google Analytics & Social Media, Dec 2023

https://www.instagram.com/malaysiakini
https://www.facebook.com/Malaysiakini/
https://m.malaysiakini.com/
https://www.malaysiakini.com/
https://www.linkedin.com/company/malaysiakini
https://www.tiktok.com/@malaysia_kini?_t=8cxeIUB7Sgk&_r=1
https://twitter.com/malaysiakini


Source: Google Analytics, Dec 2023

Health & Sports
1,015,712

Food & Dining
845,074

Business & Finance
707,222

Auto Enthusiast
280,445

Entertainment
2,751,880

Shoppers
583,220

Technology
462,591

Lifestyle & Hobbies
1,293,753

Travel
526,917

News & Politics
1,215,011

AUDIENCE INTEREST SEGMENTS
Top 10 Categories



11.74% (D)

2.10% (M)

11.25% (D)

7.50% (M) 
15.93% (D)

23.32% (M)

26.49% (D)

25.58% (M)

19.39% (D)

28.29% (M)

15.22% (D)

13.21% (M)

18 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65+

          Male

AGE GROUP

         Female

54.75% (D)

54.24% (M)

GENDER GROUP

Around 54% of the audience 
are male readers 45.25% (D)

45.76% (M)

AUDIENCE DEMOGRAPHIC

Source: Google Analytics, Dec 2023



Unique 
Visitors

Page 
Views

Session 
Duration

ENGLISH MALAY

1,222,989

5,948,080

00:02:04

1,737,588

10,471,502

00:02:15

CHINESE

223,888

1,056,534

00:01:40

Unique 
Visitors

Page 
Views

Session 
Duration

ENGLISH MALAY

493,277

7,629,249

00:03:53

467,023

13,082,424

00:04:04

CHINESE

71,784

1,363,030

00:03:51

INSIDE PAGE

HOME PAGE

TAMIL

3,882

11,592

00:00:55

TAMIL

4,363

13,541

00:02:02

Audience Figures (Desktop & Mobile)

Source: Google Analytics, Dec 2023



PART 1:
HALALTUJU

Talkshow- Podcast

Publications Channel:



Platform Pre Publicity During Publicity
(~40 mins)

Post Publicity

Kinihalal 5x Social Media Posting
Facebook, TikTok, LinkedIn

Live Stream across Broadcast 
platforms:

● Kinihalal Facebook
● Malaysiakini Facebook
● Malaysiakini LinkedIn
● KiniTV YouTube 
● Sponsor’s FB Page 

(Optional)

Ad items throughout tallshow:
Pre-roll
Overlay (Poll/ Survey)
Description Message
Brand Mentions

2x Snippet Video TikTok
~1 mins each
(Key takeaways from the speaker)

2x EDMs
SMEs/Halal Biz Audience/ JAKIM 
Database (~20k emails)

Malaysiakini
(EN/BM)

Online Banner
Billboard (Desktop)
Mobile Rectangle (Mobile Web)
500,000 Impressions

1x Post-Press Release Article
1x FB Post
(Key takeaways from the speaker)

5x Social Media Posting
Facebook, X, Instagram, TikTok

1x Media Interview for Topic Sponsor 
~2 mins
1x FB Post

*Sponsor can utilise this video for 
their own campaign. 

                                         Target: ~100 sign-ups @Zoom per Episode, collect %50 of Potential Leads
                                         (Participants Contact Database - those selected YES to receive client’s newsletter).

1.0 ‘Halal Tuju’ Online Talkshow Series Publicities

LEADS GEN

*Services include by Kinihalal: Talkshow organising, panelist relations, content development, participant registrations, video production and broadcast channels.  



1.1 (Pre-Publicity) A&P Items: Registration Selected ‘yes’ to receive Client’s newsletter

Online: ZOOM

Would you like to receive more 
information about 
(Client/Talkshow Sponsor)?



1.2 (Pre-Publicity) A&P Items

SocMed Posting 
● Kinihalal Facebook, TikTok, LinkedIn
● Malaysiakini Facebook, X, IG, TikTok

Online Banner
● Kinihalal (Billboard)
● Malaysiakini (BillBoard, Mrec)

EDM Newsletter



1.3 (During-Publicity) A&P Items



1.4 (Post-Publicity) A&P Items

Post Press Release
● Kinihalal Section on Malaysiakini
● Kinihalal & Malaysiakini Facebook

Snippet Video
● Kinihalal TikTok
● Malaysiakini TikTok

Media Interview
● Kinihalal Section on Malaysiakini
● Kinihalal & Malaysiakini Facebook

*Sponsor can utilise the video for own campaign direction. 

https://www.tiktok.com/@kinihalal/video/7272980999145835794
https://www.facebook.com/watch/?v=6404664486290733


2.0 Talkshow Series in 2022
In-partnership with

Kinihalal Talkshow Playlist @Facebook : 
https://www.facebook.com/watch/106806154410357/665109230762401

Episodes Total Views Social Media Reach EDM Open Rate (10k Email/post)

Episode 1
24,398 Views 505,172 Reach

Pre publicity (>15% Open Rate)
Post publicity (>14% Open Rate)

Episode 2
25,774 Views 518,732 Reach

Pre publicity (>15% Open Rate)
Post publicity (>14% Open Rate)

Episode 3
23,466 Views 389,103 Reach

Pre publicity (>14% Open Rate)
Post publicity (>13% Open Rate)

Episode 4
28,702 Views 405,299 Reach

Pre publicity (>14% Open Rate)
Post publicity (>13% Open Rate)

Episode 5
51,619 Views 401,898 Reach

Pre publicity (>14% Open Rate)
Post publicity (>13% Open Rate)

Episode 6
28,705 Views 390,917 Reach

Pre publicity (>14% Open Rate)
Post publicity (>14% Open Rate)

Episode 7 24,780 Views 208,107 Reach
Pre publicity (>13% Open Rate)
Post publicity (>13% Open Rate)

Episode 8
56,584 Views 223,198 Reach

Pre publicity (>13% Open Rate)
Post publicity (>13% Open Rate)

Episode 9
51,000 Views 308,000 Reach

Pre publicity (>25% Open Rate)
Post publicity (>13% Open Rate)

Episode 10
44,250 Views 315,200 Reach

Pre publicity (>21% Open Rate)
Post publicity (>19% Open Rate)

https://www.facebook.com/watch/106806154410357/665109230762401
https://www.facebook.com/kinihalal/videos/615916613170450/
https://www.facebook.com/kinihalal/videos/614860039814408/
https://www.facebook.com/kinihalal/videos/333107761928140/
https://www.facebook.com/kinihalal/videos/524340645762898/
https://www.facebook.com/watch/?v=705877807372824
https://www.facebook.com/kinihalal/videos/377601204519057/
https://www.facebook.com/kinihalal/videos/1198413314355188/
https://www.facebook.com/kinihalal/videos/913381556496013/
https://www.facebook.com/kinihalal/videos/1158345694880990/
https://www.facebook.com/kinihalal/videos/733527658219340/


● 1x Talkshow Episode
● 1x Speaker slot
● Ad Items

(Pre, During, Post Publicity)

RM5,000 
6% SST applicable

(Total worth: RM10,000)
Discounted ~50%

*Talkshow episode do not share with other 
sponsors/advertisers. 

● 1x Talkshow Episode
● 1x Speaker slot
● Ad Items

(Pre, During, Post Publicity)

[Value Added]
1x Media Interview Video
*Sponsor can utilise the video for own campaign 
direction. 

RM15,000 
6% SST applicable

(Total worth: RM30,000)
Discounted ~50%

*Services include by Kinihalal: Talkshow organising, panelist relations, content development, participant registrations, video production and broadcast channels.  

3.0 Special Package Cost

NON-EXCLUSIVE
EXCLUSIVE

*Talkshow episode do not share with other 
sponsors/advertisers. 

● 1x Talkshow Episode
● 1x Speaker slot
● Ad Items (Pre, During, Post Publicity)
● 50 Participants Contact Database

[Value Added] 1x Media Interview Video
[Value Added] 1x Press Release
*Sponsor can utilise the video for own campaign 
direction. 

RM20,000 
6% SST applicable

(Total worth: RM80,000)
Discounted ~83%

PREMIUM



PART 2:
Halal Heroes

Docuseries Video

Publications Channel:



HALAL HEROES

● Docu-series of Global Halal Industry Players that has 
contributed significantly in the halal industry.

● Upholding the halal and toyyib brand and aspire other 
entrepreneurs to embrace the halal industry.

● Total: 13 Episodes (Docu-series)
Proposed Timeline: Jan - Dec 2024

Format: Mini Documentary (Full Version + Shorts)
Duration: ~3 mins + ~1 mins
Language: EN/BM (with subtitle)

Syarikat pengeluar mi segera Vit's komited 
pastikan halal sejak 1975.

Publication & Circulation Platforms:

i) Kinihalal (Desktop & Mobile) HP Halal Story
ii) Malaysiakini (Desktop + Mobile) HP KiniHalal Section
iii) Kinihalal (SocMed) Facebook, LinkedIn, TikTok
iv) Malaysiakini (SocMed) Facebook, X, Instagram

https://www.facebook.com/mkinibm/videos/631326984458482


Placement: Kinihalal (Dekstop & Mobile) Homepage Halal News 
Malaysiakini (Desktop & Mobile) Homepage Kinihalal Section(BM)

*Services included: Article page design, article hosting on Kinihalal.

ARTICLE PUBLICATION



What we will produce for Halal Heroes?

Halal Heroes

Video

Article

7 x Social Media Postings
+

1 x Website Posting

5 x Social Media Postings
+

2 x Website Postings

1 x Write-up Article
+

1 x Graphic/Picture  

1 Full Mini 
Documentary Video

+ 
1 Short VideoGuaranteed result: 

<70,000 views

Guaranteed result: 
2,000 reads

https://www.instagram.com/malaysiakini
https://www.facebook.com/Malaysiakini/
https://www.linkedin.com/company/malaysiakini


Ad Item HALAL HEROES Inventories Est. Result Package Cost

Halal Heroes 
Video 

Production

Format: Documentary (Magazine)
Duration: ~3 mins (Full Version) + ~1 mins (Shorts)
Language: EN/BM (with subtitle)

Video Publication: 
Website (Desktop + Mobile)
iii) Kinihalal Homepage Halal Story Section

Social Media
i) Kinihalal Facebook, LinkedIn, TikTok
ii) Malaysiakini Facebook, X, Instagram, TikTok

1 Video
(Video by Kinihalal)

7 Posts

1 Website Post

~70,000 Views

(Worth: RM40k)
RM20,000

6% SST applicable

(Total worth: RM58,000)

Discounted ~65%

+
Halal Heroes

Article

Format: Article *Extract from the video. 
Language: EN/BM (Length: < 700 words each)

Article Publication: Website (Desktop & Mobile) 
i) Kinihalal Homepage Halal News Section
ii) Malaysiakini Homepage Kinihalal Section

Social Media Page
i) Kinihalal Facebook, LinkedIn
ii) Malaysiakini Facebook, X, Instagram

1 Article
(Write-up by Kinihalal)

2 Website Posts

5 Posts

~2,000
Reads/ Pageviews

(Worth: RM18k)

T&C:
1. Kinihalal services include ideation, shooting within Klang Valley, copywriting, voice-over, broadcast channels and social media boosting.
2. All contents’ copyright are mutually owned with the client. This package is valid until 31st December 2024. 

Special Package Cost for Halal Heroes 2024



PART 3:
Kinihalal Cover Story

Media Interview ARTICLE

Publications Channel:



(Desktop) Homepage Site Take Over 

(Mobile) Homepage
Mobile First View

Placement: Kinihalal (Desktop) Homepage Site Take Over + (Mobile) Homepage First View 
                    Malaysiakini (EN/BM) (Desktop) Homepage Site Take Over + (Mobile) Homepage First View

       Kinihalal & Malaysiakini (EN/BM) Social Media Pages: FB,TW,IG,TikTok,Youtube
                     
Duration: First 2 Days of article publication (Frequency Cap: 1 view / reader / day) (Click and link to the full article)

1.1 Halal Cover Story (Article Circulation)



1.2 Halal Cover Story (Articles & Results)

BurgerLab Halal Journey Zaitun Beauty Halal Journey
Reads: 2,457 Reads: 2,692 Reads: 2,623

PHI Halal Expo ASNB Wakaf
Reads: 3,870

Source: Google Analytics

https://kinihalal.com/post/news/6KArEWQrfXBGTS8sNnW19H#myburgerlab%E2%80%99s-new-central-kitchen-is-now-halal!
https://kinihalal.com/post/news/c5uGxjfqBuiR5YVsSYbZve#dato'-seri-mohd-kamal,-zaitun-beauty-kongsi-perjalanan-halal-dalam-industri-komestik
https://kinihalal.com/post/news/wHi5od1RfodoRjTEzoJCLF#the-future-of-halal-in-a-digital-but-fragmented-world
https://kinihalal.com/post/news/f39fThk4rvmzanLhaosANX#wakaf-asnb:-gabungan-pelaburan-saham-dunia-dan-akhirat


Kinihalal Homepage (Desktop) ‘Halal News’ Section

1.3 Halal Cover Story (Publication Platform Kinihalal.com)

Kinihalal 
Homepage 

(Mobile Web) 
‘Halal News’ 

Section

Kinihalal (Desktop & Mobile) Homepage Halal News Section
Services included: Article page design, article hosting on Kinihalal.

http://kinihalal.com/
http://kinihalal.com/


Malaysiakini (Desktop & Mobile) Homepage Kinihalal Section (BM) / Announcement (EN)
Services included: Article page design, article hosting on Malaysiakini 

1.4 Halal Cover Story (Publication Platform  Malaysiakini.com)

Malaysiakini (BM) Homepage ‘Kinihalal Section’

Malaysiakini (BM) 
Homepage 

‘Kinihalal Section’

https://www.malaysiakini.com/en/search?q=advertorial
https://m.malaysiakini.com/my


Item Inventory (Cover Story) Package A Package B

Cover Story 
Write-up

Article Write Up Cover Story: Special Features / Media Interview 
Interviewees & Topic: TBC by client  
Language: EN/BM (Length: < 1,000 words each)
*Article’s copyright is mutually owned with client.

1 Article
(Write-up by Kinihalal)

(Worth: RM2,000)

1 Article
(Write-up by Kinihalal)

(Worth: RM2,000)

 
Cover Story 
Circulation & 
Publication

(Kinihalal & 
Malaysiakini)

Digital Banner Circulation: Websites (Desktop & Mobile) 
(Period: First 2 Days / Article) (Freq. Set: 1 View / Day)
i) Kinihalal + Malaysiakini (Desktop) Homepage Site Take Over
                                             (Mobile) Homepage First View

N/A
2 Days

on Kinihalal + Mkini (D&M)
(Worth: RM5,000)

Article Publication: Websites (Desktop & Mobile) 
(Period: 1 Week / Article) (SOV: 100%)
i) Kinihalal (Desktop & Mobile) Homepage Halal News Section
ii) Malaysiakini (Desktop + Mobile) Homepage KiniHalal Section 
/Announcement Content Section 

1 Week
on Kinihalal + Mkini (D&M)

(Worth: RM10,000)

1 Week
on Kinihalal + Mkini (D&M)

(Worth: RM10,000)

Article Circulate: Social Media (Period: 1 Week / Article)
i) Kinihalal (SocMed) Facebook, LinkedIn
ii) Malaysiakini (SocMed) Facebook, LinkedIn
Posting Format: Article images with caption and URL link, 
                            #hashtag, handshake/tag with client’s pages.

 2 Posts
on Kinihalal 

(FB+LI)
(1 post per article)
(Worth: RM3,000)

 4 Posts
on Kinihalal + Mkini (FB+LI)

(1 post per article)
(Worth: RM6,000)

Discounted Package Cost RM 7,000
(Total Worth: RM 20,000)

RM 10,000
(Total Worth: RM 23,000)

Ad value: 1 x FREE TikTok Video *Valid until 29th February 2024.

Package Cost for Halal Cover Story (Valid until 31st December 2024)



PART 4:
Review by Kinihalal

Tiktok Video 

Media Publications Channel:



Review by Kinihalal 
Duration: ~1min/video
Format: Service/ Product Review with logo endorsement by Halal Integrated Platform, Halal Development Corporation (HDC)

Interview Video Explainer Video

E.g: Verify Halal App (Serunai Commerce)
Total: >600,000 Views

E.g: CEO PIHEC
Total: >30,000 Views

E.g: Starbucks x Disney Launching
Total: >3,000 Views

Event Coverage

https://vt.tiktok.com/ZSLBosUL5/
https://vt.tiktok.com/ZSLD9nmpU/
https://www.tiktok.com/@kinihalal/video/7276635919317355783
https://www.tiktok.com/@kinihalal/video/7279705043496865042


Where the video will circulate/publish?

Malaysiakini Tiktok
@malaysia_kini

Followers: 138.2k
Likes:  1.6M

Kinihalal Tiktok 
@kinihalal

Followers: 7,888
Likes:  78.6k

https://www.tiktok.com/@malaysia_kini
https://www.tiktok.com/@kinihalal


Item Inventories (Review by Kinihalal) Start-Up Campaign Premium + Live

Video
Production

Halal Review by Kinihalal
Format: Service/ Product Review 
              with logo endorsement by Halal Integrated Platform, 
              Halal Development Corporation (HDC)

Length: ~1min (Language: EN/BM)

*Video production via mobile phone with subtitles w/o voice-over.
*Max 1 editing per video, for additional editing services will occur 
surcharge.

4 Videos
(Video by Kinihalal)

(Worth: RM4k)

12 Videos
(Video by Kinihalal)

(Worth: RM12k)

24 Videos
(Video by Kinihalal)

+ 
2 TikTok Live
(Non-selling)

(Worth: RM28k)

 
Video 

Circulation 

Video Circulation: Social Media
i) Kinihalal TikTok, Facebook, LinkedIn
ii) Malaysiakini Tiktok
iii) HIP Tiktok/Linked/Facebok

*Boosting service included RM100/video.
*SocMed Posting Format: Video caption, URL link, hashtag and 
handshake with client’s socmed page.

12 Posts
on Kinihalal + HIP

(Worth: RM8.5k)

24  Posts
on Kinihalal + HIP

(Worth: RM17k)

 
48  Posts

on Kinihalal + HIP

(Worth: RM34k)

Discounted Package Cost

RM 8,000
(Total Worth: RM12.5k)

Discounted ~20%

RM 15,000
(Total Worth: RM29k)

Discounted ~60%

RM 25,000
(Total Worth: RM62k)

Discounted ~60%

Package Cost for Review by Kinihalal (TikTok)



Contact Us

Syahirah Ibrahim
syahirah@malaysiakini.com  |  017 619 0307

Zuhairah Zaimuddin
zuhairah@malaysiakini.com |  011 6567 6168

PJ51 Business Park, No 9, Jalan 51/250a, Off Jalan 
Tandang,  46050 Petaling Jaya, Selangor 

Syilda Ismail
syilda@malaysiakini.com  |  011 23223 129

Media Sales

Executive Producer

mailto:syahirah@malaysiakini.com
mailto:syahirah@malaysiakini.com
mailto:syahirah@malaysiakini.com

